
Vivendi Village comprises four companies with high growth 
potential in the production and distribution of content.

Vivendi Ticketing is a market-leading ticketing service, with 
See Tickets in the United Kingdom and United States and 
Digitick in France. It processes over 40 million tickets annually 
for live performances and sporting and cultural events. 
MyBestPro is the French leader in professional advice services 
(in the fields of well-being, legal advice and educational 
services, etc.), providing online business-introduction services 
between individuals and professionals. 
Watchever is an unlimited video-on-demand service available 
by subscription in Germany. It offers an extensive catalogue of 
content, including movies, series, comedies, cartoons and more.
L’Olympia music hall is one of Paris’s most legendary venues 
and is listed as part of the French cultural heritage. Artists of 
all genres and nationalities perform there every night.

In July 2015, Vivendi completed the acquisition of 90% 
of Dailymotion’s capital. With 3 billion videos viewed and 
300 million visitors monthly, Dailymotion is one of the 
world’s largest video-content aggregation and distribution 
platforms. 

Thanks to Vivendi, Dailymotion is now in a stronger position 
to accelerate its growth and further expand internationally. 
Conversely with Dailymotion, Vivendi has acquired a global-scale 
digital platform to showcase and distribute its content, along 
with technological expertise complementary to its own.

Universal Music, Canal+ and Dailymotion are working together 
on the development of original content and formats designed 
to meet the expectations of a new generation of digital 
consumers.

WWW.VIVENDITALENTS.COM

As a leader in music, television 
and films, Vivendi is committed to fostering 

talent wherever it is found, whatever it might be. 

VIVENDI TALENTS
Drawing on its ability to manage outstanding know-how in the 

entertainment industry, Vivendi has launched Vivendi Talents, an initiative 
aimed at discovering and supporting tomorrow’s talent in drama, comedy, 

music and film. This initiative was inaugurated at the Vivendi Talents Show, 
held at L’Olympia in April 2015.

ESSENTIALLY

TOTAL REVENUE: 

€10,089 
 million

CURRENT OPERATING 
INCOME: 

€1,108 
million

KEY 
FIGURES

WWW.VIVENDITALENTS.COM

PRESENT 

IN 67COUNTRIES

 AROUND THE WORLD

15,571 
EMPLOYEES

INVESTMENT 
IN CONTENT: 

€2,333 
million
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As an integrated media and content group, 

Vivendi unites Universal Music, Canal+, 

Vivendi Village (Vivendi Ticketing, MyBestPro, Watchever and 

L’Olympia) and Dailymotion. It is also Telecom Italia’s largest 

shareholder, the leading fixed and mobile telecommunications 

operator in Italy. 

Operating across the full value chain – from talent discovery 

to content creation, production and distribution – it holds a global 

leadership position in music, and is the European leader in films 

and the French leader in television.

Strengthening its presence in high-growth markets such as Africa, 

the acceleration of its digital transformation, the monetization 

of its data, the development of new content and the management 

of talents are at the heart of the group’s strategy. 

The development of all these businesses can only happen 

through digital means and Vivendi intends to seize each 

and every opportunity by leveraging its leadership position in 

digital media. Through digital technology, music and multimedia, 

consumption patterns are also converging, thus expanding 

opportunities for projects between Vivendi’s subsidiaries.

Refocused and free of debt, Vivendi now has the resources 

to simultaneously pursue organic growth and acquisitions 

in a context of reasonable financial discipline.

Canal+ is the French leader 
in pay TV. It is also present in 
free-to-air television and film 
production, with operations 
in Europe, Africa and Vietnam.

Canal+ produces the Canal+ pay-TV channels, widely recognized for 
their original, creative, exclusive content. It also distributes Canalsat, 
a pay-TV package featuring over 150 channels. In addition, it has developed 
a free-to-air television division which includes the D8, D17 and i>Télé 
channels. Today, D8 is France’s No. 1 DTT channel and is ranked fifth 
nationally. 
Concurrently, Canal+ has introduced a number of digital initiatives 
in response to emerging digital usages, including 

the mobile app, myCanal, 
the Canalplay subscription 

video-on-demand (SVoD) 
service and a network of 
 30 YouTube 

channels. It has 
also acquired a stake in 

Studio Bagel, the leading comedy-
channel network on YouTube in France.

To further boost its presence in Africa, the 
company launched A+, a new channel produced 
by Africans for Africans, in October 2014. 

Then, in July 2015, it launched four new sports 
channels in sub-Saharan Africa. 

Finally, in addition to its film-investment obligations 
as a French pay-TV channel, Canal+ owns Studiocanal, 
the European leader in movies and television series, 
with operations in France, the UK and Germany. 

On the 1st September 
2015, Canalplay 

 had over 700,000 
  customer-subscribers

Universal Music Group (UMG) is the world leader in recorded music, 
with a market share exceeding 30%.

UMG covers three major business segments: recorded music, music publish-
ing and merchandising.

The recorded-music segment involves introducing artists 
to the public and developing their careers. Talented 
recording artists are signed to one of the 50 UMG labels, 
which represent 
every musical genre 

from rock and pop to 
classical music and jazz. 

The music-publishing segment is 
based on the acquisition of music 
rights and on granting licenses for 
their use in various formats. Its 
catalogue includes more than 
three million titles, either owned or 
managed.

UMG has also developed a 
merchandising business segment via 
Bravado. This entity designs branded products 
for its contract artists.

The digital revolution has significantly transformed the music-business 
model over the past few years. Music streaming has developed extensively, 
 recently overtaking downloading in many 

countries. UMG supports these new 
consumption patterns through partnerships 
with Spotify, iTunes, Deezer, Google and Vevo, 
among others.

UMG’s 
global market share 

exceeds 30%
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