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Vivendi has abstained from voting on the resolutions
submitted to the Ubisoft Shareholders’ Meeting

Vivendi announced today that it had abstained from voting on the resolutions submitted to Ubisoft
Shareholders” Meeting.

Vivendi regrets that, in defiance of all logical corporate governance, it has not yet been invited to be a
member of the Board of Directors, even though it is the largest shareholder, with 26.63% of the share
capital.

It considers that under these conditions, it is impossible to approve the resolutions submitted for voting.

Vivendi, totally committed to supporting and retaining talent, would have liked to support Resolution 31
authorizing the allocation of free shares. However the Group regrets the fact that the Ubisoft Board of
Directors has completely intermingled the interests of employees with those of senior management.

It is clear that this complete lack of transparency from the family shareholders is depriving the company of
significant support in its development and of proven expertise in the fields of media and entertainment.

In addition, it is worth noting that several proxies have expressed a negative opinion on a certain number of
resolutions presented at the Shareholders” Meeting, including Resolution 31, reinforcing Vivendi's decision.
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sales and distribution of movies and TV series. Havas Group is one of the world’s largest global communications group. It is organized in three
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worldwide leader in mobile games, with 2 million games downloaded per day. Vivendi Village brings together the Paddington brand's licensing
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Theétre de L'CEuvre in Paris, and CanalOlympia in Africa, as well as Olympia Production. With 300 million unique users per month, Dailymotion
is one of the biggest video content aggregation and distribution platforms in the world. www.vivendi.com, www.cultureswithvivendi.com



