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This table establishes the correspondances between the extra-financial information published by Vivendi in the period 2015 and the principal reporting references:
m Guidelines of the Global Reporting Initiative (GRI - G4 version);

m GRI's Media Sector Supplement;

m Article 225 of the French Grenelle Il law;

m Principles of the United Nations Global Compact;

m OECD Guidelines for Multinational Enterprises;

m United Nations Guiding Principles on Business and Human Rights (reporting framework).

Thus, the table shows the location of the information required by the GRI Guidelines (“core” option) within the group’s publications: the Annual Report 2015 (AR 2015); the CSR heading of Vivendi's institutional website
(www.vivendi.com); the Extra-Financial Indicators Handbook 2015; the Communication on Progress 2015 (COP 2015) or any other document available online.
The table then presents the correspondances with the other extra-financial reporting references.

The information published in Vivendi's Annual Report 2015 have been subject to verification by Vivendi's Statutory Auditors.

Specification: the references to Article 225 of the French Grenelle Il law are structured as follows:
A = "Provisions of the Law and General Reporting Principles”;
B = "Social Data";
C = "Environmental Data”;
D = “Information on Company's Commitments to Support Sustainable Development”

Legend: Annual Report 2015 (AR 2015) @ Vivendi institutional website


http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/wp-content/uploads/2016/03/20160331_Vivendi_Annual_Report_Fiscal_Year_2015.pdf
http://www.vivendi.com/social-responsibility/
http://www.vivendi.com/wp-content/uploads/2016/07/VIV_CAHIERRSE_2016_UK_FY2015.pdf
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
https://www.globalreporting.org/standards/g4/Pages/default.aspx
http://www.vivendi.com/wp-content/uploads/2016/03/20160331_Vivendi_Annual_Report_Fiscal_Year_2015.pdf
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
http://www.vivendi.com/

GENERAL STANDARD DISCLOSURES

MSS Commentaries

CSR > Our Vision of CSR in the Media Sector

> Our Sphere of Influence in Human Rights

> Our Integrated Reporting Process Promoting Value Creation
CSR > Reports and Performance > CSR Reports > COP 2015 p. 6

-
GRI Guidelines (G4 version) 5 Q@S
including the Media Sector Supplement (MSS) i L . i . - g a3 252
Where is this information available in the Annual Report 2015 g z S = L
and in Vivendi's institutional website? g =3 S g2
Indicator - - Q= S5 o S5-S
GRI Aspect code Description of the indicator N § ©'s ) S s
T o =2-c w Zc o
<O D a o D oo
1. STRATEGY AND ANALYSIS
Statement from the most senior decision- Chapter 3:
maker of the organization (such as CEO, = Section 4.7 "Corporate Social Responsibility (CSR)” p. 164 LA
chair, or equivalent senior position) about the = Section 4.8 "Perspectives” p. 166 .
A relevance of sustainability to the organization . ) ) U ”:ff sl
and the organization’s strategy for addressing @ CSR > Our Vision of CSR in the Media Sector ’
sustainability, CSR > Reports and Performance > CSR Reports > COP 2015 p. 2
Chapter 1:
m Section 1.5 “Creating Value for the Group's Stakeholders” p.15
AN Section 3 "Risk Factors” p. 44
Chapter 2:
= Section 1.1 "CSR - A Source of Value Creation for Vivendi and its Stakeholders” p. 48
S o e, ks L] Sect@on 1.2 “Integrati_ng CSR into the Group's Governance and Strategy” p. 51
and opportunities ' ! = Section 2.1 "Key Societal Messages” p. 55 B1
= Section 2.2 "Key Social Messages” p. b8 B2
G4-2 m Section 2.3 "Key Environmental Messages” p. 60 ILA.10 B3
Chapter 3: N2 B4
= Section 3.1.1.13 “"Committees of the Supervisory Board” p. 130 C3
= Section 4.4 "Risk Monitoring and Management” p. 161
= Section 4.8 "Perspectives” p. 166

that are specifically relevant to the sustainability
topics covered in the report

Equity Method”

Q

CSR > Qur Eight CSR Priority Issues > Economic, Social and Cultural Local Development
CSR > Reports and Performance > Key Indicators > Economic Indicators

U
G4-3 Name of the organization z“o%} Chapter 3, Section 1.1 “Corporate and Commercial Name” p. 102
] | Chapter 1:
G4-4 Primary brands, products, and services Pt m Section 1.5.3 “The Vivendi Business Model” p.18 1.1
= Section 1.6 "Businesses” p. 30
G4-5 i 7 e S e AR gzzﬁltssrj, Section 1.4 "Registered Office, Legal Form and Laws Applicable to Vivendi's p. 102
ARL Chapter 1:
Number of countries where the organization 201 = Section 1.2 "Key Figures” p.8
operates, and names of countries where either = Section 1.6 “Businesses” p. 30
G4-6 the organization has significant operations or Chapter 4, Section IIl Note 24 "Major Consolidated Entities or Entities Accounted For Under p. 276 1 B3

Annual Report 2015 (AR 2015) @ Vivendi institutional website

Cross-reference table 2015 VIVENDI |

3

General Standard

Disclosures


http://fr.zone-secure.net/5501/189333/#page=17
http://fr.zone-secure.net/5501/189333/#page=46
http://fr.zone-secure.net/5501/189333/#page=168
http://fr.zone-secure.net/5501/189333/#page=104
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/en/social-responsibility/vision-challenges/
http://www.vivendi.com/en/social-responsibility/vision-challenges/
http://www.vivendi.com/en/social-responsibility/our-integrated-reporting-process-promoting-value-creation/
http://www.vivendi.com/social-responsibility/specific-issues/territorial-development/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indiceco
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://fr.zone-secure.net/5501/189333/#page=166
http://fr.zone-secure.net/5501/189333/#page=168
http://fr.zone-secure.net/5501/189333/#page=46
http://fr.zone-secure.net/5501/189333/#page=17
http://fr.zone-secure.net/5501/189333/#page=50
http://fr.zone-secure.net/5501/189333/#page=53
http://fr.zone-secure.net/5501/189333/#page=60
http://fr.zone-secure.net/5501/189333/#page=62
http://fr.zone-secure.net/5501/189333/#page=132
http://fr.zone-secure.net/5501/189333/#page=163
http://fr.zone-secure.net/5501/189333/#page=168
http://fr.zone-secure.net/5501/189333/#page=57
http://fr.zone-secure.net/5501/189333/#page=104
http://fr.zone-secure.net/5501/189333/#page=20
http://fr.zone-secure.net/5501/189333/#page=32
http://fr.zone-secure.net/5501/189333/#page=104
http://fr.zone-secure.net/5501/189333/#page=10
http://fr.zone-secure.net/5501/189333/#page=32
http://fr.zone-secure.net/5501/189333/#page=278

GENERAL STANDARD DISCLOSURES
2. ORGANIZATIONAL PROFILE

-
GRI Guidelines (G4 version) g 29
including the Media Sector Supplement (MSS) i L. . i . =3 g § 252
Where is this information available in the Annual Report 2015 g5 3 = 2z s
_ and in Vivendi's institutional website? =g =8 E g2
= o SB
GRI Aspect Indicator Description of the indicator 82 =k [=] 5T g
code g8 z £ 2 =238
<o Ssa o S&&
Chapter 3:
Nature of ownership and legal form @ m Section 1.4 "Registered Office, Legal Form and Laws Applicable to Vivendi's Business” p. 102 .1
m Section 2.3 "Major Shareholders” p. 111
5T Chapter 1, Section 1.6 "Businesses” p. 30
MSS Commentary \%
@ CSR > Qur Eight CSR Priority Issues > Knowledge Sharing
CSR > Reports and Performance > Key Indicators > Societal Indicators
Markets served (including geographic breakdown, @ C.hagéecrﬂlzn 12 "Key Fiqures” 8 K
G4-8 sectors served, and types of customers and AN Section 1-6 "Buzinegsses” ’F; 2 ”lAz
SRS Chapter 4, Section IIl Note 3.2 “Geographic Information” p. 225
Chapter 1:
w = Section 1.2 “Key Figures” p.8
Scale of the organization, including: total number 0 | a Section 1.6 “Businesses” p. 30
of employees, total number of operations, net Chapter 2:
sales, total capitalization broken down in terms = Section 3.1.2 “Local, Economic and Social Impact of the Business Activity” p.70 1.1
G4-9 of debt and equity, quantity of products or = Section 3.2 “Social Indicators” p. 76 112
services provided Chapter 4, Section IIl Note 3 “Segment Data” p. 221
@ CSR > Reports and Performance > Key Indicators > Economic Indicators
MSS Commentaries > Social Indicators
Chapter 1:
Total number of employees by employment type, @ = Section 1.2 "Key Figures” 0.8
contract,_ reglon'and gender, repprt yvh’ether a 0 | Section 1.5.8 “La création de valeur pour les salariés” p. 26
substantial portion of the organization's work is Chapter 2:
performed by workers v_vhq IR legally recognized m Section 3.1.2 “Local, Economic and Social Impact of the Business Activity” p.70
as selfemployed, or t_Jy individuals (_Jther t_han = Section 3.2.1 “Employment” 0. 76 B11 1o A3
G4-10 employees or superwsgd workers, including ® Section 3.2.2 “Organization of Work” p.79 B-14 v
sgﬁlrgg;ss.ap: erjtpae:”Ss?dn?frirézfty\?;rsiaifions = Section 3.2.6 "Diversity and Equal Opportunities” p. 85
i employm’entpnumbeyrs g @ CSR > Reports and Performance > Key Indicators > Soc!etal quicators
> Social Indicators
MSS Commentary @ CSR > Reports and Performance > Key Indicators > Social Indicators
Chapter 1, Section 1.5.8 “Creating Value for Employees” p. 26
ﬁ Chapter 2:
G4-11 Percentage of total employees covered by = Section 3.2.3 “Social Relations” p. 81 B-3.2 3 V8
collective bargaining agreements m Section 3.2.7 “Promotion of and Compliance with the Fundamental Principles of the ILO” 8 B-7.1 ’
@ CSR > Reports and Performance > Key Indicators > Social Indicators
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http://fr.zone-secure.net/5501/189333/#page=78
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/sharing-knowledge-2/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indiceco
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://fr.zone-secure.net/5501/189333/#page=104
http://fr.zone-secure.net/5501/189333/#page=113
http://fr.zone-secure.net/5501/189333/#page=32
http://fr.zone-secure.net/5501/189333/#page=10
http://fr.zone-secure.net/5501/189333/#page=32
http://fr.zone-secure.net/5501/189333/#page=227
http://fr.zone-secure.net/5501/189333/#page=10
http://fr.zone-secure.net/5501/189333/#page=32
http://fr.zone-secure.net/5501/189333/#page=72
http://fr.zone-secure.net/5501/189333/#page=78
http://fr.zone-secure.net/5501/189333/#page=223
http://fr.zone-secure.net/5501/189333/#page=10
http://fr.zone-secure.net/5501/189333/#page=28
http://fr.zone-secure.net/5501/189333/#page=72
http://fr.zone-secure.net/5501/189333/#page=78
http://fr.zone-secure.net/5501/189333/#page=81
http://fr.zone-secure.net/5501/189333/#page=87
http://fr.zone-secure.net/5501/189333/#page=28
http://fr.zone-secure.net/5501/189333/#page=83
http://fr.zone-secure.net/5501/189333/#page=90
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2. ORGANIZATIONAL PROFILE

-
GRI Guidelines (G4 version) 8 2as
including the Media Sector Supplement (MSS) i L. . i . =3 g § 252
Where is this information available in the Annual Report 2015 g5 3 = 2z s
_ and in Vivendi's institutional website? =g 8 E SE2
= o SB
GRI Aspect Inddlcator Description of the indicator 82 =k a 5T g
code £ 9 = £ m =Z2 &
<O D a o D oo
Chapter 1, Section 1.5.9 “Creating Value for Suppliers and Business Partners” p.27
@ Chapter 2:
= Section 2.1.3 “"Human Rights and Business Relationships” p. 57
= Section 3.1.4 “CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers .73
G4-12 Description of the organization’s supply chain and Subcontractors” g / e P D-32 1.1
@ CSR > Qur Vision of CSR in the Media Sector > Our Commitments > Responsible Supplier Relationship Charter
CSR > Qur Eight CSR Priority Issues > Vigilance in Conducting Business
CSR > Reports and Performance > Key Indicators > Societal Indicators
Chapter 1:
ﬁ = Section 1.3 “2015 Highlights” p. 10
L ) . . = Section 1.4.1 “From Refocus to Redeployment: the Dynamic of the New Vivendi .12
Significant changes during the reporting period in Media and Content”
G4-13 regarding the organization’s size, structure, Section 1.7 “Holdinas” 11N
ownership, or its supply chain = section 1.7° Holdings p.39
! = Section 1.8 “Operations Sold” p. 40
Chapter 4, Section IV.3 “Significant Events in 2015" p. 287
Chapter 5, Section 1 “Recent Events” p. 326
Chapter 2:
@ = Section 3.1.5 “Fair Business Practices” p. 74
. = Section 3.3 “Environmental Indicators” p. 89
Explanation of whether and how the Chapter 3: 110
G4-14 precautionary approach or principle is addressed = Section 4.3 “Internal Control Procedures” p. 159 7 Vi3 '4 &5
by the organization = Section 4.4 “Risk Monitoring and Management” p. 161
@ CSR > Our Eight CSR Priority Issues > Respect for the Environment in the Digital Era
Vivendi > Compliance Program
Chapter 1, Section 1.5.4 “Vivendi's “Sphere of Influence” in Human Rights at the Center p.20
Commitments Externally developed economic, environmental @ of the Group’s Value Creation”
to External G415 and social charters, principles, or other initiatives Chapter 2 p. 46 I3 Al
Initiatives to which the organization subscribes or which it @ CSR > Our Vision of CSR in the Media Sector > Our Commitments ' C1
endorses CSR > Qur Eight CSR Priority Issues
CSR > Reports and Performance > CSR Reports > COP 2015
Memberships of associations (such as industry Chapter 1:
associations) and national or international / m Section 1.5.1 “An Integrated Reporting Process that is Part of Vivendi's Ongoing CSR p. 15
advocacy organizations in which the organization: Strategy”
- holds a position on the governance body = Section 1.5.5 “Creating Value for Artists” p.22 !
LR - participates in projects or committees Chapter 2 p. 46 e I.A14 Lz
- provides sgbstantive funding beyond routine @ CSR > Qur Vision of CSR in the Media Sector > Extra-Financial Reporting as a Management Tool
membership dues > Dialogue with All the Group’s Stakeholders
- views membership as strategic CSR > Our Eight CSR Priority Issues
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http://fr.zone-secure.net/5501/189333/#page=24
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/en/social-responsibility/vision-challenges/non-financial-reporting-as-a-management-tool/
http://www.vivendi.com/en/social-responsibility/vision-challenges/dialog-with-all-the-groups-stakeholders/
http://www.vivendi.com/en/social-responsibility/vision-challenges/our-commitments/
http://www.vivendi.com/en/social-responsibility/vision-challenges/our-commitments/#responsible-supplier
http://www.vivendi.com/en/social-responsibility/specific-issues/
http://www.vivendi.com/en/social-responsibility/specific-issues/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/respecting-the-environment/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/vivendi-en/compliance-program/
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://fr.zone-secure.net/5501/189333/#page=29
http://fr.zone-secure.net/5501/189333/#page=59
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=12
http://fr.zone-secure.net/5501/189333/#page=14
http://fr.zone-secure.net/5501/189333/#page=41
http://fr.zone-secure.net/5501/189333/#page=42
http://fr.zone-secure.net/5501/189333/#page=289
http://fr.zone-secure.net/5501/189333/#page=328
http://fr.zone-secure.net/5501/189333/#page=76
http://fr.zone-secure.net/5501/189333/#page=91
http://fr.zone-secure.net/5501/189333/#page=161
http://fr.zone-secure.net/5501/189333/#page=163
http://fr.zone-secure.net/5501/189333/#page=22
http://fr.zone-secure.net/5501/189333/#page=48
http://fr.zone-secure.net/5501/189333/#page=17
http://fr.zone-secure.net/5501/189333/#page=24
http://fr.zone-secure.net/5501/189333/#page=48
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3. IDENTIFIED MATERIAL ASPECTS AND BOUNDARIES

-~
GRI Guidelines (G4 version) 5 Q@S
including the Media Sector Supplement (MSS) i L . i . = g § 252
Where is this information available in the Annual Report 2015 g z S 5 L
_ and in Vivendi's institutional website? = =3 E SE2
= o SE
GRI Aspect Indicator Description of the indicator Q2 =95 [=] ST 5
code £ =z £ 2 z28
<o Sa o S&x
3. IDENTIFIED MATERIAL ASPECTS AND BOUNDARIES
Chapter 1:
@ = Section 1.1 "Simplified Economic Organization Chart of the Group” p.7
= Section 1.2 “Key Figures” p.8
. L . L, Chapter 2:
tlosr:s%fl i?ilell ; r;it:‘tif;nlcnizllusdtz?e;r:];r:]?so;?igljiavt;l)gni = Section 1.2 “Integrating CSR into the Group's Governance and Strategy” p. 54
’ L = Section 3.1 “Societal Indicators” p. 62
64-17 Idn";‘]’;“g:”;nIrfaptf’;]f:ﬁ;!ij;g;é”}}lﬂﬂfded = Section 3.2 “Social Indicators” 0. 76 A1 1, 1.4
stateme?]ts or equivalent documents is not = Section 3.3 Environmental Indicators” p.89
dby th 4 : = Section 4.1 “Note on Extra-Financial Reporting Methodology” p. 95
covered by the repor = Chapter 4, Section Il Note 24 “Major Consolidated Entities or Entities Accounted p. 276
For Under Equity Method”
@ CSR > Reports and Performance > Key Indicators > Methodology
@ Chapter 1, Section 1.5 “Creating Value for the Group's Stakeholders” p.15
Process for defining the report content and /1 | Chapter 2, Section 1 “CSR Policy” p. 48 -
th t boundaries; explanation of how th — . - . -
G4-18 orgaansigsgonohuans ﬁ:llyljlirr?:gtzzatfllgnrgpor?i\?:g ¢ @ CSR > Qur Vision of CSR in the Media Sector > A Pioneer and Innovative Positioning A-11 .4 B2
Jan o Extra-Financial Reporting as a Management Tool B3
les for def t content >
principles for Cefining feport conten > Dialogue with All the Group's Stakeholders
CSR > Qur Eight CSR Priority Issues
Chapter 1, Section 1.5 “Creating Value for the Group's Stakeholders” p.15
@ Chapter 2:
= Section 1.1 "CSR - A Source of Value Creation for Vivendi and its Stakeholders” p. 48 B
Fom List of all the material aspects identified in the = Section 2.1 “Key Societal Messages” p- 55 A1 1 1.4 B2
process for defining report content = Section 2.2 “Key Social Messages” p. 58 o : -
= Section 2.3 “Key Environmental Messages” p. 60
@ CSR > Qur Vision of CSR in the Media Sector
CSR > Qur Eight CSR Priority Issues
s - . B1
64-20 gz;;ifitatl)(;:nggtw within the organization for each AR Chapter 2 0. 46 A1 4 B2
P B3
Aspect boundary outside the organization for each AR\- il
G4-21 Sy p— 201 Chapter 2 p. 46 A-1.1 1.4 B2
p B3
e Chapter 1:
Effect of any restatements of information 201 L] Sect@on 1.1 :Simpl_iﬁed Efonomic Organization Chart of the Group” p.7 B1
G4-22 provided in previous reports, and the reasons = Section 1.2 "Key F'gufes o ) ) p.8 A1 I11.4 B2
£0r slich restatemants Chapter 2, Section 4.1 “Note on Extra -Financial Reporting Methodology p. 95 B3
- ] j @ CSR > Reports and Performance > Key Indicators B1
G4-23 Significant changes from previous reporting CSR > Reports and Performance > Key Indicators > Methodology A1 .4 B2
periods in the scope and aspect boundaries A-13 ' B3
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http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/en/social-responsibility/vision-challenges/
http://www.vivendi.com/en/social-responsibility/vision-challenges/our-specific-innovative-issues/
http://www.vivendi.com/en/social-responsibility/vision-challenges/non-financial-reporting-as-a-management-tool/
http://www.vivendi.com/en/social-responsibility/vision-challenges/dialog-with-all-the-groups-stakeholders/
http://www.vivendi.com/en/social-responsibility/specific-issues/
http://www.vivendi.com/en/social-responsibility/specific-issues/
http://www.vivendi.com/en/social-responsibility/approach-performance/key-indicators/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#methodology
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#methodology
http://fr.zone-secure.net/5501/189333/#page=9
http://fr.zone-secure.net/5501/189333/#page=10
http://fr.zone-secure.net/5501/189333/#page=64
http://fr.zone-secure.net/5501/189333/#page=78
http://fr.zone-secure.net/5501/189333/#page=91
http://fr.zone-secure.net/5501/189333/#page=97
http://fr.zone-secure.net/5501/189333/#page=278
http://fr.zone-secure.net/5501/189333/#page=17
http://fr.zone-secure.net/5501/189333/#page=50
http://fr.zone-secure.net/5501/189333/#page=17
http://fr.zone-secure.net/5501/189333/#page=50
http://fr.zone-secure.net/5501/189333/#page=57
http://fr.zone-secure.net/5501/189333/#page=60
http://fr.zone-secure.net/5501/189333/#page=62
http://fr.zone-secure.net/5501/189333/#page=48
http://fr.zone-secure.net/5501/189333/#page=48
http://fr.zone-secure.net/5501/189333/#page=9
http://fr.zone-secure.net/5501/189333/#page=10
http://fr.zone-secure.net/5501/189333/#page=97
http://fr.zone-secure.net/5501/189333/#page=56

GENERAL STANDARD DISCLOSURES
4. STAKEHOLDER ENGAGEMENT

GRI Aspect

4. STAKEHOLDER ENGAGEMENT

-
GRI Guidelines (G4 version) g 29
including the Media Sector Supplement (MSS) i L. . i . = g 3 252
Where is this information available in the Annual Report 2015 é:_% 3 = 2z s
and in Vivendi's institutional website? T =8 S g2
Indicator | poseription of the indicat 832 =5 = aft
ption of the indicator 2 ©'c 5T o
code £ 90 = £ 2 =Z2 g
<O D a o D oo
Chapter 1, Section 1.5 “Creating Value for the Group's Stakeholders” p.15
Chapter 2:
List of stakeholder groups engaged AN Sect@on 112 :The Eight_ Priority Issues o’f Vivendi's CSH"Policy” p. 49
i by the organization L] Sect!on 124 Dlalog with AII the Group's Stakeholders p.53 D-2.1 2.0 & C
G4-24 = Section 3.1.3 “Relations with Stakeholders” p.72 D-3.2 298&3e 2.2
@ CSR > Qur Vision of CSR in the Media Sector > Dialogue with All the Group's Stakeholders
CSR > Reports and Performance > Key Indicators > Societal Indicators
MSS Commentary > Economic Indicators
w Chapter 1, Section 1.5 “Creating Value for the Group's Stakeholders” p.15
Basis for identification and selection Chapter 2:
e of stakeholders with whom to engage AN Section 1.2.4 “Dialog with All the Group's Stakeholders” p. 53 Ll lizgrse L2
= Section 3.1.3 “Relations with Stakeholders” p.72
Chapter 1:
= Section 1.5 “Creating Value for the Group's Stakeholders” p.15
m Section 2.1.2 “Financial Communication Policy” p. 41
Chapter 2:
= Section 1 “CSR Policy” p. 48
m Section 2.2.2 "Ongoing and Constructive Social Dialog” p. 58
= Section 2.2.3 “Employee Support Programs Adapted to Group Changes” p. 59
= Section 3.1.1.1.3 "Respect for Intellectual Property and Support for Artists” p. 65
L = Section 3.1.1.2 "Empowering and Protecting Young People in their Use of Digital Media” p. 66
Approach of the organlzatlon to stakeholder m  Section 3.1.1.3.1 "Pluralism of Content” p. 68
engagement, including frequency of engagement = Section 3.1.2 “Local, Economic and Social Impact of the Business Activity” p.70
.by type and by stakeholder group, and an = Section 3.1.3 “Relations with Stakeholders” p.72 A.14
G4-26 indication of whether any of the engagement Chapter 3: D-2.1 1 1298 3e C2
was und!artaken specifically as part of the report ® Section 214 “Shareholders’ Meeting” p. 103 - i
DRI (RO0EES = Section 2.3 “Major Shareholders” p. 111
@ CSR > Qur Vision of CSR in the Media Sector > A Pioneer and Innovative Positionning
> Dialogue with All the Group's Stakeholders
CSR > Qur Integrated Reporting Process Promoting Value Creation
CSR > Reports and Performance > CSR Reports > COP 2015 p. 56
> Key Indicators > Societal Indicators
> Corporate Governance Indicators
> Social Indicators
Culture(s) with Vivendi website
Vivoice CSR web radio
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http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/en/social-responsibility/vision-challenges/dialog-with-all-the-groups-stakeholders/
http://www.vivendi.com/en/social-responsibility/vision-challenges/dialog-with-all-the-groups-stakeholders/
http://www.vivendi.com/en/social-responsibility/vision-challenges/our-specific-innovative-issues/
http://www.vivendi.com/en/social-responsibility/our-integrated-reporting-process-promoting-value-creation/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indiceco
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicgouv
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://cultureswithvivendi.com/en/
http://vivoice.vivendi.com/channel/1-Vivoice
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://fr.zone-secure.net/5501/189333/#page=17
http://fr.zone-secure.net/5501/189333/#page=51
http://fr.zone-secure.net/5501/189333/#page=55
http://fr.zone-secure.net/5501/189333/#page=74
http://fr.zone-secure.net/5501/189333/#page=17
http://fr.zone-secure.net/5501/189333/#page=55
http://fr.zone-secure.net/5501/189333/#page=74
http://fr.zone-secure.net/5501/189333/#page=17
http://fr.zone-secure.net/5501/189333/#page=43
http://fr.zone-secure.net/5501/189333/#page=50
http://fr.zone-secure.net/5501/189333/#page=60
http://fr.zone-secure.net/5501/189333/#page=61
http://fr.zone-secure.net/5501/189333/#page=67
http://fr.zone-secure.net/5501/189333/#page=68
http://fr.zone-secure.net/5501/189333/#page=70
http://fr.zone-secure.net/5501/189333/#page=72
http://fr.zone-secure.net/5501/189333/#page=74
http://fr.zone-secure.net/5501/189333/#page=105
http://fr.zone-secure.net/5501/189333/#page=113

GENERAL STANDARD DISCLOSURES
5. REPORT PROFILE

stakeholder groups that raised each
of the key topics and concerns

5. REPORT PROF

CSR > Qur Eight CSR Priority Issues
CSR > Reports and Performance > Key Indicators > Societal Indicators
> Corporate Governance Indicators
Culture(s) with Vivendi website
Vivoice CSR web radio

-
GRI Guidelines (G4 version) 2 29
including the Media Sector Supplement (MSS) i L. . i . =z g § 252
Where is this information available in the Annual Report 2015 g5 3 = 2z s
_ and in Vivendi's institutional website? = =8 E g2
= o SE
GRI Aspect Indicator Description of the indicator Q2 =k [=] 5T g
code g8 z £ 2 =25
<o Sa o S8
Chapter 1, Section 1.5 “Creating Value for the Group's Stakeholders” p. 15
@ Chapter 2:
) ) m Section 1.2.2 “CSR Criteria Integrated Into the Variable Compensation of Senior Executives” | p. 51
Key topics and concerns that have been raised ® Section 1.2.4 “Dialog with All the Group’s Stakeholders” p. 53
through stakeholder engagement, and how the = Section 3.1.3 “Relations with Stakeholders” p.72
G4-27 organization has responded to those key tgplFs ® Section 3.1.5.2 “Contribution to Public Policy/ Responsible Lobbying” p.75 A23 1 ILA14 €23
and concerns, including through its reporting; l2.g&3.e

CSR > Reports and Performance > Key Indicators > Methodology
> External Assessment

et ek o et e el e Chapter 2, Section 4 “Verification of Extra-Financial Data p. 95
G4-28 ; ; . 1.4
for information provided
@ CSR > Reports and Performance > Key Indicators > Methodology
Annual Report 2015: 15 March 2016
G4-29 Date of most recent previous report (if any) Extra-Financial Indicators Handbook 2015: June 2016 1.4
COP 2015: 28 July 2016
G4-30 Reporting cycle (such as annual, biennial) Annual 1.4
64-31 antact point for questions regarding the report @ CSR > Contacts 723 m
or its contents
GRI Content Index and the chosen ‘in accordance’
e e G4-32 option; reference to the External Assurance Cross-Reference Table 2015 515 1.4
Index . A-1.4
Report, if the report has been externally assured
Chapter 2, Section 4.2 “Independent Statutory Auditors’ Report designated as an Independent | p. 98
/ Third Party on Consolidated Societal, Social and Environmental Information Presented in the
Management Report”
Chapter 3, Section b “Statutory Auditors’ report, prepared in accordance with Article L.225-235 | p. 167
Policy and current practice of the organization of the French Commercial Code, on the Report prepared by the Chairman of the Supervisory
with regard to seeking external assurance for Board of Vivendi SA”
T = the report, and the relationship between the Chapter 4: il 4
organization and the assurance providers m Section Il “Statutory Auditors’ Report on the Consolidated Financial Statements” p. 194
= Section IV.1 “Statutory Auditor’s Report on the Financial Statements” p. 281
m Section V.7 “Statutory Auditors’ Report on Related Party Agreements and Commitments” | p. 321
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https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/en/social-responsibility/specific-issues/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicgouv
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#methodology
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#methodology
http://www.vivendi.com/social-responsibility/approach-performance/external-assessment/
http://www.vivendi.com/contacts-en/#!/Sustainable-development
http://cultureswithvivendi.com/en/
http://vivoice.vivendi.com/channel/1-Vivoice
http://www.vivendi.com/en/social-responsibility/
http://fr.zone-secure.net/5501/189333/#page=17
http://fr.zone-secure.net/5501/189333/#page=53
http://fr.zone-secure.net/5501/189333/#page=55
http://fr.zone-secure.net/5501/189333/#page=74
http://fr.zone-secure.net/5501/189333/#page=77
http://fr.zone-secure.net/5501/189333/#page=97
http://fr.zone-secure.net/5501/189333/#page=100
http://fr.zone-secure.net/5501/189333/#page=169
http://fr.zone-secure.net/5501/189333/#page=196
http://fr.zone-secure.net/5501/189333/#page=283
http://fr.zone-secure.net/5501/189333/#page=323

GENERAL STANDARD DISCLOSURES

6. GOVERNANCE

GRI Guidelines (G4 version)
including the Media Sector Supplement (MSS)

GRI Aspect

Governance
Structure and
Composition

Indicator
code

Description of the indicator

Where is this information available in the Annual Report 2015

and in Vivendi's institutional website?

Art. 225 French
Grenelle Il law

UN Global Compact

principles
OECD Guidelines

UNGP on Business

and Human Rights
Reporting Framework

6. GOVERNANCE

Chapter 1, Section 1.5.3 “The Vivendi Business Model” p.18
‘ Chapter 2:
= Section 1.2.1 “Cross-Mobilization” p. 51
= Section 1.2.2 “CSR Criteria Integrated Into the Variable Compensation of Senior Executives” | p. 51
= Section 3.2.6 “Diversity and Equal Opportunities” p. 86
Chapter 3:
= Section 3.1 "Directors, Senior Management and Supervisory Bodies” p. 116
= Section 3.2 "Management Board” p. 133
Governance structure of the organization, = Section 3.7 “Financial Information and Communication Procedures Committee” p. 156
including committees of the highest governance = Section 3.8 “Management Committees” p. 156 722 118 2h
body; committees responsible for decision-making = Section 3.9 “General Management” p. 157 : all 2
on economic, environmental and social impacts = Section 3.10 “Management Committee” p. 157
= Section 4.1 "Corporate Governance” p. 158
= Section 4.2 "Vivendi's Equal Opportunities Policy” p. 159
= Section 4.3 “Internal Control Procedures” p. 159
G4-30 = Section 4.4.1 “Internal Control Operations” p. 161 A21
= Section 4.7.2 “Integration of CSR into Vivendi's Governance and Strategy” p. 165 A22
@ CSR > Qur Vision of CSR in the Media Sector
CSR > Reports and Performance > CSR Reports > COP 2015 p. 54
> Key Indicators > Corporate Governance Indicators
Chapter 2:
ﬁ = Section 1.2.1 “Cross-Mobilization” p. 51
= Section 3.1.1 “Vivendi's Four “Core” Issues Relating to Human Rights” p. 62
Chapter 3:
= Section 3.6 “Compliance Program” p. 155 " h
MSS Commentaries = Section 4.3.3 “Internal Control Components” p. 160 D5 1 1 I% 2.
@ CSR > Our Eight CSR Priority Issues > Knowledge Sharing
> Vigilance in Conducting Business
CSR > Reports and Performance > Key Indicators > Societal Indicators
Vivendi > Compliance Program
Footer > Data and Content Protection Charter
. Chapter 3:
Processes for the highest governance body to @ . - S
ensure conflicts of interest are avoided and /| " Sect!on 3114 “Famlly Relatlonshlps B p-127 1.6
G4-41 L ) . = Section 3.1.1.5 “Absence of Conflicts of Interest p. 127
managed; disclosure of conflicts of interest to ) e Lo l1l.2.h
el el m Section 3.2.3 “Family Relationships p. 137
= Section 3.2.4 "Absence of Conflicts of Interest” p. 137
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http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/en/social-responsibility/vision-challenges/
http://www.vivendi.com/social-responsibility/specific-issues/sharing-knowledge-2/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicgouv
http://www.vivendi.com/vivendi-en/compliance-program/
http://www.vivendi.com/footer/data-and-content-protection-charter/
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://fr.zone-secure.net/5501/189333/#page=20
http://fr.zone-secure.net/5501/189333/#page=53
http://fr.zone-secure.net/5501/189333/#page=53
http://fr.zone-secure.net/5501/189333/#page=118
http://fr.zone-secure.net/5501/189333/#page=135
http://fr.zone-secure.net/5501/189333/#page=158
http://fr.zone-secure.net/5501/189333/#page=158
http://fr.zone-secure.net/5501/189333/#page=159
http://fr.zone-secure.net/5501/189333/#page=159
http://fr.zone-secure.net/5501/189333/#page=160
http://fr.zone-secure.net/5501/189333/#page=161
http://fr.zone-secure.net/5501/189333/#page=161
http://fr.zone-secure.net/5501/189333/#page=163
http://fr.zone-secure.net/5501/189333/#page=167
http://fr.zone-secure.net/5501/189333/#page=53
http://fr.zone-secure.net/5501/189333/#page=64
http://fr.zone-secure.net/5501/189333/#page=157
http://fr.zone-secure.net/5501/189333/#page=162
http://fr.zone-secure.net/5501/189333/#page=129
http://fr.zone-secure.net/5501/189333/#page=129
http://fr.zone-secure.net/5501/189333/#page=139
http://fr.zone-secure.net/5501/189333/#page=139

GENERAL STANDARD DISCLOSURES
7. ETHICS AND INTEGRITY

Values, principles, standards and norms
of behavior of the organization such as codes
of conduct and codes of ethics

G4-56

MSS Commentaries

(@

CSR > Our Eight CSR Priority Issues > Knowledge Sharing
> Vigilance in Conducting Business
CSR > Reports and Performance > Key Indicators > Corporate Governance Indicators
Vivendi > Compliance Program
Footer > Data and Content Protection Charter

Chapter 1, Section 1.5.4 “Vivendi's "Sphere of Influence” in Human Rights at the Center p.20
of the Group's Value Creation”

Chapter 2 p. 46
Chapter 3:

= Section 3.6 “Compliance Program” p. 155
= Section 4.3.3 “Internal Control Components” p. 160
= Section 4.4.1 "Internal Control Operations” p. 161
= Section 4.7 “Corporate Social Responsibility (CSR)” p. 164

-
GRI Guidelines (G4 version) g 29
including the Media Sector Supplement (MSS) o . i . = g 3 £5¢2
Where is this information available in the Annual Report 2015 g E S = L
_ and in Vivendi’s institutional website? e g8 E SEZ
GRI Aspect Icnoddlgator Description of the indicator N = 5 = a 5 E £
£ 2 =z £ i =Z2 &
<O D a o D oo
Chapter 2:
= Section 1.2.1 “Cross-Mobilization” p. 51
4 m Section 3.1.1 “Vivendi's Four “Core” Issues Relating to Human Rights” p. 62
Chapter 3:
= Section 3.6 “Compliance Program” p. 155 1.6
G4'4? MSS Commentary = Section 4.3.3 “Internal Control Components” p. 160 D-5 1 I1.2.h C1
(continued) Y

1. ETHICS AND INTEGRITY

CSR > Qur Vision of CSR in the Media Sector > Our Commitments
CSR > Our Eight CSR Priority Issues > Empowerment and Protection of Young People in their Use of Digital Media
> Knowledge Sharing
> Valuation and Protection of Personal Data
> Vigilance in Conducting Business
> Social and Professional Empowerment of Employees
CSR > Reports and Performance > CSR Reports > COP 2015 pp. 18, 26, 32, 39
Vivendi > Compliance Program
Footer > Data and Content Protection Charter

1.3
Al
C1
I1.B.1
D-5 1 1.3
\%
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http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/en/social-responsibility/vision-challenges/our-commitments/
http://www.vivendi.com/social-responsibility/specific-issues/protecting-and-empowering-youth-2/
http://www.vivendi.com/social-responsibility/specific-issues/sharing-knowledge-2/
http://www.vivendi.com/social-responsibility/specific-issues/sharing-knowledge-2/
http://www.vivendi.com/social-responsibility/specific-issues/protection-of-personal-data/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicgouv
http://www.vivendi.com/vivendi-en/compliance-program/
http://www.vivendi.com/vivendi-en/compliance-program/
http://www.vivendi.com/footer/data-and-content-protection-charter/
http://www.vivendi.com/footer/data-and-content-protection-charter/
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://fr.zone-secure.net/5501/189333/#page=53
http://fr.zone-secure.net/5501/189333/#page=64
http://fr.zone-secure.net/5501/189333/#page=157
http://fr.zone-secure.net/5501/189333/#page=162
http://fr.zone-secure.net/5501/189333/#page=22
http://fr.zone-secure.net/5501/189333/#page=48
http://fr.zone-secure.net/5501/189333/#page=157
http://fr.zone-secure.net/5501/189333/#page=162
http://fr.zone-secure.net/5501/189333/#page=163
http://fr.zone-secure.net/5501/189333/#page=166

SPECIFIC STANDARD DISCLOSURES

ECONOMY

i
GRI Guidelines (G4 version) g 29
including the Media Sector Supplement (MSS) . L . . . = g § 252
Where is this information available in the Annual Report 2015 §<_% S 5 g s
_ and in Vivendi’s institutional website? =g = E Lg £2
GRI Aspect Indicator Description of the indicator Qg g s [= S £5
code £ 2 = £ 2 =Z2 g
<O D a o D oo
Chapter 1:
= Section 1.4 "Strategy” p.12
/ = Section 1.5 “Creating Value for the Group's Stakeholders” p. 15
m Section 2.1.1 “Investment Policy” p. 41
Disclosure on Management Approach Chapter 2, Section 3.1.2 “Local, Economic and Social Impact of the Business Activity” p. 70 A1
DMAEC | (aspects covered: Economic Performance, Market @ CSR > Our Vision of CSR in the Media Sector > Qur Commitments > Responsible Supplier Relationship Charter A3
Presence, Indirect Economic Impacts) CSR > Our Integrated Reporting Process Promoting Value Creation o
CSR > Qur Eight CSR Priority Issues > Economic, Social and Cultural Local Development
CSR > Reports and Performance > CSR Reports > COP 2015 p. 47
> Key Indicators > Societal Indicators
> Economic Indicators
Chapter 1, Section 1.5 “Creating Value for the Group's Stakeholders” p.15
Chapter 2:
/ = Section 3.1.2 “Local, Economic and Social Impact of the Business Activity” p.70
= Section 3.1.4 “CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers p.73
and Subcontractors”
= Section 3.2.1 "Employment” p.76
Chapter 4:
= Section | “2015 Financial Report” p. 171
. . . = Section IlI: D-1 I.A3
G4-EC1 Direct economic value generated and distributed _ Note 4 “EBIT" n. 225 022 X
— Note 6 “Income Taxes” p. 228
— Note 17 "Employee Benefits” p. 245
@ CSR > Our Integrated Reporting Process Promoting Value Creation
CSR > Qur Eight CSR Priority Issues > Economic, Social and Cultural Local Development
. CSR > Reports and Performance > CSR Reports > COP 2015 p. 10
Economic > Key Indicators > Societal Indicators
Performance > Economic Indicators
> Social Indicators
Financial implications and other risks and ARL_ Not releve_mt - Chapter 1, Section 3 "Risk Factors” .44
G4-EC2 opportunities for the organization's activities due £V, Chapter.z' . ) Pl 7 W
i el e m Section 3.3.1 “General Environmental Policy” p. 89 C-4.2
= Section 3.3.5 “Information Categories Deemed Irrelevant with Regard to the Group’s Businesses” | p. 94
G4-EC3 Cloverabgl_e otf_the organization’s defined benefit ZL(}?LE‘ , Eha,aﬁret SEETITOF] i 0. 226
pran obligations = Note 17 “Employee Benefits” p. 245
Financial assistance received from government ARK— ]
G4-EC4 2015, Chapter 4, Section IIl Note 6 “Income Taxes” p. 228 I.A.15
MSS Commentary
MSS M1 Significant funding and other support received z%?ks_ _ | Chapter 1, Section 1.6.2.2 “Free-to-air TV in France” p.33 LA 15
from non-governmental sources Chapter 4, Section IIl Note 21 Subsection 21.2 “Other Related Parties” p. 261 o
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http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/en/social-responsibility/vision-challenges/our-commitments/#responsible-supplier
http://www.vivendi.com/en/social-responsibility/our-integrated-reporting-process-promoting-value-creation/
http://www.vivendi.com/en/social-responsibility/our-integrated-reporting-process-promoting-value-creation/
http://www.vivendi.com/social-responsibility/specific-issues/territorial-development/
http://www.vivendi.com/social-responsibility/specific-issues/territorial-development/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indiceco
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indiceco
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://fr.zone-secure.net/5501/189333/#page=14
http://fr.zone-secure.net/5501/189333/#page=17
http://fr.zone-secure.net/5501/189333/#page=43
http://fr.zone-secure.net/5501/189333/#page=72
http://fr.zone-secure.net/5501/189333/#page=17
http://fr.zone-secure.net/5501/189333/#page=72
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=78
http://fr.zone-secure.net/5501/189333/#page=173
http://fr.zone-secure.net/5501/189333/#page=227
http://fr.zone-secure.net/5501/189333/#page=230
http://fr.zone-secure.net/5501/189333/#page=247
http://fr.zone-secure.net/5501/189333/#page=46
http://fr.zone-secure.net/5501/189333/#page=91
http://fr.zone-secure.net/5501/189333/#page=96
http://fr.zone-secure.net/5501/189333/#page=228
http://fr.zone-secure.net/5501/189333/#page=247
http://fr.zone-secure.net/5501/189333/#page=230
http://fr.zone-secure.net/5501/189333/#page=35
http://fr.zone-secure.net/5501/189333/#page=263
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=
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Where is this information available in the Annual Report 2015 EE S b gz
. and in Vivendi's institutional website? = =3 E SgED
GRI Aspect Indicator Description of the indicator Q2 5 5 [=] S £5
code £ 9o = £ 2 =2 g
<O D a o D coo
Ratios of standard entry level wage by gender
G4-EC5 compared to local minimum wage at significant Not reported B-6
Market locations of operation
Presence Proportion of senior management hired from A3 &4
G4-EC6 the local community at significant locations of Not reported - Impossible to consolidate at group level D-1.1 6 ’ \‘/5
operation )
Development and impact of infrastructure Chapter 1:
investments and services supported = Section 1.4.2 “Content and Talent at the Heart of Vivendi's Development” p. 14
m Section 2.3 “Investments”
Chapter 2:
m Section 2.1.1.3 “Live Entertainment in Africa: the Creation of CanalOlympia” p. 56
= Section 3.1.1.3.2 “Media Access”
= Section 3.1.2.1 “Contribution to Local Economies”
Chapter 4, Section Ill: D-1 LA
G4-EC7 = Note 3 Section “"Depreciations and Amortizations” p. 224 D-5 Wi
MSS Commentary = Note 4 Section “Additional Information on Operating Expenses” p. 226
= Note 22 Section 22.1 “Contractual Obligations and Commercial Commitments” p. 263
) @ CSR > Qur Eight CSR Priority Issues > Promotion of Cultural Diversity in Content Production and Distribution
Ind|ret:t_ > Knowledge Sharing
Economic > Economic, Social and Cultural Local Development
Impacts CSR > Reports and Performance > CSR Reports > COP 2015 p. 47
> Key Indicators > Societal Indicators
Chapter 2:
m Section 2.1.1 “Cultural Diversity - A Higher Priority in the Digital Era” p. 55
7 a Section 3.1.1.3.2 “Media Access” .69
m Section 3.1.2 “Local, Economic and Social Impact of the Business Activity” p.70 D A3 &4
G4-ECS Significant indirect economic impacts, including = Section 3.2.5 “Training” 4 D—;2 IV
the extent of impacts @ CSR > Our Eight CSR Priority Issues > Knowledge Sharing D5 V5
> Social and Professional Empowerment of Employees IX.5
> Economic, Social and Cultural Local Development
CSR > Reports and Performance > CSR Reports > COP 2015 p. 47
> Key Indicators > Societal Indicators
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http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/promoting-cultural-diversity-2/
http://www.vivendi.com/social-responsibility/specific-issues/sharing-knowledge-2/
http://www.vivendi.com/social-responsibility/specific-issues/sharing-knowledge-2/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/specific-issues/territorial-development/
http://www.vivendi.com/social-responsibility/specific-issues/territorial-development/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://fr.zone-secure.net/5501/189333/#page=16
http://fr.zone-secure.net/5501/189333/#page=45
http://fr.zone-secure.net/5501/189333/#page=58
http://fr.zone-secure.net/5501/189333/#page=71
http://fr.zone-secure.net/5501/189333/#page=72
http://fr.zone-secure.net/5501/189333/#page=226
http://fr.zone-secure.net/5501/189333/#page=228
http://fr.zone-secure.net/5501/189333/#page=265
http://fr.zone-secure.net/5501/189333/#page=57
http://fr.zone-secure.net/5501/189333/#page=71
http://fr.zone-secure.net/5501/189333/#page=72
http://fr.zone-secure.net/5501/189333/#page=86
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. e g3 3 SED
GRI Aspect Indicator Description of the indicator NI £ 5 [= S £5
code = @ = £ Q Ssao
L= —_ [=<]
<O D a o D oo
Disclosure on Management Approach Chapter 1, Section 3 “Risk Factors” p. 44
(aspects covered: Materials, Energy, Emissions, Chapter 2:
Waste, Products and Services, Compliance, = Section 2.3 "Key Environmental Messages “ p.
Transports, Overall, Supplier Environmental = Section 3.1.4 "CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers p.73
Assessment, Environmental Grievance and Subcontractors” LA12 &13
DMA EN Mechanisms) = Section 3.3 "Environmental Indicators” p. 89 1 7.8,9 ’ 'II.B
CSR > Qur Vision of CSR in the Media Sector > Our Commitments > Responsible Supplier Relationship Charter Vi
) CSR > Qur Eight CSR Priority Issues > Respect for the Environment in the Digital Era
MSS Commentaries CSR > Reports and Performance > CSR Reports > COP 2015 p. 32
> Key Indicators > Environmental Indicators
Vivendi > Compliance Program
Materials used by weight or volume Chapter 1
= Section 1.5.2 “Resources Necessary to Vivendi's operations” p. 17
GA-EN = Section 2.5 “Raw Materials Used for the Group’s Operations” p. 43 c Vi
RS 4-EN1 MSS Commentaries Chapter 2, Section 3.3.3.1 “Consumption of Raw Materials and Measures to Improve Efficiency of Use” | p. 91 33 1.
aterials CSR > Qur Eight CSR Priority Issues > Respect for the Environment in the Digital Era
CSR > Reports and Performance > Key Indicators > Environmental Indicators
G4-EN2 Eercentage 'of materials used that are recycled Not reported 34 8.9 Vi6.d
input materials
Chapter 2, Section 3.3.3.2 “Energy Consumption and Measures Taken to Improve Energy
Efficiency and the Use of Renewable Energy” p-92
G4-EN3 | Energy consumption within the organization / Y (:35 Viia
CSR > Qur Eight CSR Priority Issues > Respect for the Environment in the Digital Era
CSR > Reports and Performance > Key Indicators > Environmental Indicators
G4-EN4 Energy consumption outside of the organization Chapter 2, Section 2.3.3 “The Environmental Challenges of Digital” p. 61 C-35 VI.1.a
Non reported but calculable from verified data sources:
! . . Chapter 1, Section 1.2 “Key Figures” p.8 :
AL By ity Chapter 2, Section 3.3.3.2 “Energy Consumption and Measures Taken to Improve Energy p. 92 e e
Efficiency and the Use of Renewable Energy”
Energy
Chapter 2:
= Section 2.3.2 “A Better Control of Energy Consumption” p. 60
= Section 3.3.3.2 “Energy Consumption and Measures Taken to Improve Energy Efficiency p. 92
G4-EN6 | Reduction of energy consumption and the Use of Renewable Energy” C-36 8,9 VI6.d
= Section 3.3.4 “Climate Change” p. 93
CSR > Qur Eight CSR Priority Issues > Respect for the Environment in the Digital Era
CSR > Reports and Performance > Key Indicators > Environmental Indicators
Reductions in energy requirements of products
and services Chapter 2, Section 2.3.3 “The Environmental Challenges of Digital” p. 61 Vi3
G4-EN7 C-36 8,9 :
MSS G ; VI.6.b &d
ommentary CSR > Our Eight CSR Priority Issues > Respect for the Environment in the Digital Era
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http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/en/social-responsibility/vision-challenges/our-commitments/#responsible-supplier
http://www.vivendi.com/social-responsibility/specific-issues/respecting-the-environment/
http://www.vivendi.com/social-responsibility/specific-issues/respecting-the-environment/
http://www.vivendi.com/social-responsibility/specific-issues/respecting-the-environment/
http://www.vivendi.com/social-responsibility/specific-issues/respecting-the-environment/
http://www.vivendi.com/social-responsibility/specific-issues/respecting-the-environment/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicenvir
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicenvir
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicenvir
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicenvir
http://www.vivendi.com/vivendi-en/compliance-program/
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://fr.zone-secure.net/5501/189333/#page=46
http://fr.zone-secure.net/5501/189333/#page=62
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=91
http://fr.zone-secure.net/5501/189333/#page=19
http://fr.zone-secure.net/5501/189333/#page=45
http://fr.zone-secure.net/5501/189333/#page=93
http://fr.zone-secure.net/5501/189333/#page=94
http://fr.zone-secure.net/5501/189333/#page=63
http://fr.zone-secure.net/5501/189333/#page=10
http://fr.zone-secure.net/5501/189333/#page=94
http://fr.zone-secure.net/5501/189333/#page=62
http://fr.zone-secure.net/5501/189333/#page=94
http://fr.zone-secure.net/5501/189333/#page=95
http://fr.zone-secure.net/5501/189333/#page=63
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GRI Aspect Inddlcator Description of the indicator Qg g 5 a S £5
code £ 9 = £ m =Z2§
<O D a o D oo
G4-EN8 Total water withdrawal by source C-3.1 Vila
LoD G4-EN9 Water ST STl ezl Not relevant - Chapter 2, Section 4.1 “Note on Extra -Financial Reporting Methodology”, o VI.6.d
withdrawal of water . ; _ p. 96 C-32
Subsection “Scope of Environmental Reporting
G4-EN10 Percentage and total volume of water recycled C-3.1 8.9 Vi6d
and reused C-34
Operational sites owned, leased, managed in, or
G4-EN11 | adjacent to, protected areas and areas of high C-5.1 VI.1.a
biodiversity value outside protected areas
Description of significant impacts of activities,
G4-EN12 products, and services on biodiversity in protected 51 Vila
Biodiversi areas and areas of high biodiversity value outside Not relevant - Chapter 2, Section 3.3.5 “Information Categories Deemed Irrelevant 9 ’ o
ty protected areas with Regard to the Group's Businesses” P
G4-EN13 | Habitats protected or restored C-5.1 8 VI.6.d
Total number of IUCN Red List species and
G4-EN14 patlonal conservation list species with habitats 51 Vila
in areas affected by operations, by level of
extinction risk
G4-ENts | Directgreenhouse gas (GHG) emissions Chapter 2, Section 3.3.4 “Climate Change” p.93
(Scope 1)
G4-EN16 (ESnergy izn)direct greenhouse gas (GHG) emissions CSR > Reports and Performances > Key Indicators > Environmental Indicators
cope
o o C-4.1 Vl.1.a
G4-EN17 ([]St:;;nad)wect o g A g Chapter 2, Section 2.3.3 “The Environmental Challenges of Digital” p. 61
Non reported but calculable from verified data sources:
o G4-EN18 | Greenhouse gas (GHG) emissions intensity m Chapter 1, Section 1.2 “Key Figures” p.8
Emissions m Chapter 2, Section 3.3.4 “Climate Change” p. 93
Chapter 2:
Reduction of greenhouse gas (GHG) emissions = Section 2.3.2 “A Better Control of Energy Consumption” p. 60
= Section 2.3.3 “The Environmental Challenges of Digital” p. 61
G4-EN19 m Section 3.3.3 “Sustainable Use of Resources” p. 91 C-42 7,8,9 Vi6d
= Section 3.3.4 “Climate Change” p. 93
MSS Commentary CSR > Our Eight CSR Priority Issues > Respect for the Environment in the Digital Era
CSR > Reports and Performance > Key Indicators > Environmental Indicators
G4-EN20 | Emissions of ozone-deplsting substances (0DS) Not relevant - Chapter 2, Section 3.3.5 “Information Categories Deemed Irrelevant 0.94 a1 Viia
G4-EN21 | NOx, SOx, and other significant air emissions with Regard to the Group’s Businesses” ) ’ o
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http://fr.zone-secure.net/5501/189333/#page=95
http://fr.zone-secure.net/5501/189333/#page=63
http://fr.zone-secure.net/5501/189333/#page=10
http://fr.zone-secure.net/5501/189333/#page=95
http://fr.zone-secure.net/5501/189333/#page=62
http://fr.zone-secure.net/5501/189333/#page=63
http://fr.zone-secure.net/5501/189333/#page=93
http://fr.zone-secure.net/5501/189333/#page=95
http://fr.zone-secure.net/5501/189333/#page=96
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/respecting-the-environment/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicenvir
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicenvir
http://fr.zone-secure.net/5501/189333/#page=98
http://fr.zone-secure.net/5501/189333/#page=96
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<O D a o D oo
GA-EN22 | Total water discharge by quality and destination Npt relevant - Chapter 2, ?ecthn 3.3.5” Information Categories Deemed Irrelevant 0.94 c21 Viia
with Regard to the Group's Businesses
Total weight of waste by type and disposal
method Chapter 2, Section 3.3.2 “Pollution and Waste Management” p. 90
G4-EN23 C-22 8 Vl.1.a
S Cime T CSR > Reports and Performance > Key Indicators > Environmental Indicators
Effluents and G4-EN24 | Total number and volume of significant spills Ngt relevant - Chapter 2, ,Secthn 3.3.5” Information Categories Deemed Irrelevant 0. 94 c21 Viita
with Regard to the Group's Businesses
Waste
Weight of transported, imported, exported, or
treated waste deemed hazardous under the terms ) Y N ) .
G4-EN25 | of the Basel Convention Annex . I, Il and VIII, Not reIeyanE— Chapter 2, Sect|on 4.1 "Note on “Extra -Financial Reporting Methodology”, 0.9 c21 Viia
. Subsection “Scope of Environmental Reporting
and percentage of transported waste shipped
internationally
Identity, size, protected status, and biodiversity
G4-EN26 value of water bodies and related habitats Not relevant - Chapter 2, Section 3.3.5 “Information Categories Deemed Irrelevant 9 C5 1 8 VIn1a&
significantly affected by the organization’s with Regard to the Group's Businesses” P ’ 6.d
discharges of water and runof
Chapter 2:
= Section 2.3.2.2 "Management of Electric and Electronic Equipment” p. 61
) N ) = Section 2.3.3 “The Environmental Challenges of Digital” p. 61
G4-EN27 Extent of impact mitigation D,f environmental = Section 3.3.2 “Pollution and Waste Management” p. 90 34 7,89 VI.6.b
impacts of products and services = Section 3.3.3 “Sustainable Use of Resources” p. 91 36
Products and CSR > Qur Eight CSR Priority Issues > Respect for the Environment in the Digital Era
Services CSR > Reports and Performance > Key Indicators > Environmental Indicators
Chapter 2:
. . = Section 2.3.2.2 "Management of Electric and Electronic Equipment” p. 61
G4-EN28 Ewea:tceer?:gfhgfr grrgdrltjacctIZii?vle%T)ndc:lz”opra(:kagmg ® Section 3.3.2 “Pollution and Waste Management” p. 90 €22 8,9 V6D &d
L CSR > Qur Eight CSR Priority Issues > Respect for the Environment in the Digital Era
CSR > Reports and Performance > Key Indicators > Environmental Indicators
T e Chapter &
Compliance G4-EN29 ) . ctary = Section Il Note 23 “Litigation” p. 268 C-1.4
non-compliance with environmental laws and ) W
) = Section V.3 Note 25 “Litigation p. 311
regulations
Significant environmental impacts of transporting Chapter 2, Section 3.3.4 “Climate Change” 0.93
products and other goods and materials for C-35
Transports G4-EN30 o . . VI.1.a
the organization’s operations, and transporting C-41
members of the workforce CSR > Reports and Performance > Key Indicators > Environmental Indicators
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http://fr.zone-secure.net/5501/189333/#page=96
http://fr.zone-secure.net/5501/189333/#page=92
http://fr.zone-secure.net/5501/189333/#page=96
http://fr.zone-secure.net/5501/189333/#page=98
http://fr.zone-secure.net/5501/189333/#page=96
http://fr.zone-secure.net/5501/189333/#page=63
http://fr.zone-secure.net/5501/189333/#page=63
http://fr.zone-secure.net/5501/189333/#page=92
http://fr.zone-secure.net/5501/189333/#page=93
http://fr.zone-secure.net/5501/189333/#page=63
http://fr.zone-secure.net/5501/189333/#page=92
http://fr.zone-secure.net/5501/189333/#page=270
http://fr.zone-secure.net/5501/189333/#page=313
http://fr.zone-secure.net/5501/189333/#page=95
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/respecting-the-environment/
http://www.vivendi.com/social-responsibility/specific-issues/respecting-the-environment/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicenvir
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicenvir
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicenvir
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicenvir
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<O D a o D oo
Chapter 2:
m Section 2.3.1 “An Expansion of the Scope of Environmental Reporting and the p. 60
Strengthening of Environmental Certifications”
Total environmental protection expenditures = Section 3.3.1 “General Environmental Policy” p. 89
Overall G4-EN31 and investments by type = Section 3.3.5 “Information Categories Deemed Irrelevant with Regard to the Group's p. 94 ¢13 7.8 Vitadc
Businesses”
CSR > Qur Eight CSR Priority Issues > Respect for the Environment in the Digital Era
CSR > Reports and Performance > Key Indicators > Environmental Indicators
Chapter 2:
= Section 2.3.3.1 “Supply Chain Environmental Criteria” p. 61
= Section 3.1.4 “CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers 73
Percentage of new suppliers that were screened and Subcontractors” D-3.1 IA12 &13
G4-EN32 ) . o - . — - . : 7,8
using environmental criteria CSR > Our Eight CSR Priority Issues > Vigilance in Conducting Business D-32 VI-6
Supplier > Respect for the Environment in the Digital Era
Environmental CSR > Reports and Performance > CSR Reports > COP 2015 pp. 15 and 32
Assessment > Key Indicators > Societal Indicators
Significant actual and potential negative Chapter 2, Section 2.3.3 “The Environmental Challenges of Digital” p. 61
: ; ) : D-3.1 IA12 & 13
G4-EN33 | environmental impacts in the supply chain and D-32 Viia
actions taken ’ o
CSR > Qur Eight CSR Priority Issues > Respect for the Environment in the Digital Era
Environmental Number of grievances about environmental Chapter 4:
Grievance G4-EN34 | impacts filed, addressed, and resolved through = Section IIl Note 23 “Litigation” p. 268 8
Mechanisms formal grievance mechanisms = Section IV.3 Note 25 “Litigation” p. 311
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http://fr.zone-secure.net/5501/189333/#page=62
http://fr.zone-secure.net/5501/189333/#page=91
http://fr.zone-secure.net/5501/189333/#page=96
http://fr.zone-secure.net/5501/189333/#page=63
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=63
http://fr.zone-secure.net/5501/189333/#page=270
http://fr.zone-secure.net/5501/189333/#page=313
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/respecting-the-environment/
http://www.vivendi.com/social-responsibility/specific-issues/respecting-the-environment/
http://www.vivendi.com/social-responsibility/specific-issues/respecting-the-environment/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicenvir
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
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-
GRI Guidelines (G4 version) 5 Q@S
including the Media Sector Supplement (MSS) . o . . i = g § 252
Where is this information available in the Annual Report 2015 gfu S 5 L
and in Vivendi's institutional website? g =3 S g2
Indicator - . Q= 3= G} S5-S
GRI Aspect d Description of the indicator S 2 oo a ST o
o 55 | 3% 2 | 522
Disclosure on Management Approach Chapter 1, Section 1.5.8 “Creating Value for Employees” p. 26
(aspects covered: Employment, Labor/ o Chapter 2:
Management relations, Occupational Health = Section 2.1.3.1 “Vigilance Fully Integrated into Corporate Governance” p.57
and Safety, Training and Education, Diversity = Section 2.2 "Key Social Messages " p. 58
and Equal Opportunities, Equal Remuneration m Section 3.1.4 “CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers p.73
for Women and Men, Supplier Assessment and Subcontractors”
for Labor Relations, Labor Practices Grievance = Section 3.2 “Social Indicators” p.76 ILA4
DMA LA Mechanisms) Chapter 3: 8 12,3456 v 4l
= Section 3.1.1 “Supervisory Board” p. 116
= Section 4.2 "Vivendi's Equal Opportunities Policy” p. 159
. CSR > Qur Eight CSR Priority Issues > Social and Professional Empowerment of Employees
S Canen e @ CSR > Reports and Performance > CSR Reports > COP 2015 p. 26
> Key Indicators > Social Indicators
Vivendi > Compliance Program
Total number and rates of new employee hires Chapter 2, Section 3.2.1 “Employment” p.76 B15
G4-LA1 and employee turnover by age group, gender, B .6 6 \
d redi d
and reglon @ CSR > Reports and Performance > Key Indicators > Social Indicators
Benefits provided to full-time employees that are B17
Employment G4-LA2 not provided to temporary or part-time employees, Not reported - Impossible to consolidate because of the existence of too many work cultures within the group B-1 A8
by significant locations of operation ’
-
Chapter 2, Section 3.2.6 “Diversity and Equal Opportunities” .85
Return to work and retention rates after parental g P Y 9 o P v
HASE | s byt £l 5B Vie
. @ CSR > Qur Eight CSR Priority Issues > Social and Professional Empowerment of Employees o
CSR > Reports and Performance > Key Indicators > Social Indicators
Labor/ Minimum notice periods regarding operational . B32
Management G4-LA4 changes, including whether these are specified in P Not reported - Chapter 2, Section 3.2.3 “Social Relations” p. 81 B-7.1 3 V.6
Relations collective agreements )
P f total workf di an
ercent_age 817 01| WRIR 0 (A [T 201 Chapter 2, Section 3.2.4 “Occupational Health and Safety” p. 81
formal joint management—worker health and
HAE safety committees that help monitor and advise el e
on occupational health andpsafety programs @ CSR > Qur Eight CSR Priority Issues > Social and Professional Empowerment of Employees
Occupational CSR > Reports and Performance > Key Indicators > Social Indicators
Health and Type of injury and rates of injury, occupational Chapter 2
Safety d\i/s?eases Jlosyt days, and absén%eism pand p— ﬁ Section 3.2.2.2 "Absenteeism within the Group” p. 80 827
G4-LAG ST 2 e e e s, 5 g Section 3.2.4 “Occupational Health and Safety p. 81 843 1 l\\// 032
by gender @ CSR > Reports and Performance > Key Indicators > Social Indicators B-4.4
MSS Commentary Not relevant
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http://fr.zone-secure.net/5501/189333/#page=28
http://fr.zone-secure.net/5501/189333/#page=59
http://fr.zone-secure.net/5501/189333/#page=60
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=78
http://fr.zone-secure.net/5501/189333/#page=118
http://fr.zone-secure.net/5501/189333/#page=161
http://fr.zone-secure.net/5501/189333/#page=78
http://fr.zone-secure.net/5501/189333/#page=87
http://fr.zone-secure.net/5501/189333/#page=83
http://fr.zone-secure.net/5501/189333/#page=83
http://fr.zone-secure.net/5501/189333/#page=82
http://fr.zone-secure.net/5501/189333/#page=83
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/vivendi-en/compliance-program/
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
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GRI Guidelines (G4 version) g ” 29
including the Media Sector Supplement (MSS) . L . . i g @ 252
Where is this information available in the Annual Report 2015 S3 S < e e
.y e el - . o 2 @
and in Vivendi's institutional website? Ly £8 3 SEZ
Indicator L - Q= = © °SE
GRI Aspect d Description of the indicator N2 ©c a 5T o
. 25 | 3% 2 | sE&
Workers with high incidence or high risk of IA488
diseases related to their occupation P Chapter 2, Section 3.2.4.3 "Workplace Accidents and Occupational llinesses” p. 83 B4 1 ’ -IV
G4-LA7 B-5.1 1 Vac €32
Occupational MSS Commentary @ CSR > Reports and Performance > Key Indicators > Social Indicators V7
Health and
Safety ARL Chapter 2, Section 3.2.4.2 "Collective Agreements on Occupational Health, Safety
Health and safety topics covered in formal 2 and Working Conditions” .83
G4-LA8 . ) B-4.2 3 Vic
agreements with trade unions
@ CSR > Reports and Performance > Key Indicators > Social Indicators
Average hours of training per year per employee | | Chapter 2:
by gender, and by employee category 2 = Section 3.1.1.4 "Valuation and Protection of Personal Data” p. 69
= Section 3.1.4 “CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers p.73
and Subcontractors”
= Section 3.1.5.1 "Action to Prevent Corruption” p. 74
G4-LA9 " ; m Section 3.2.5 “Training” p. 84 852 6 A4
o LETImEnErEs @ CSR > Qur Eight CSR Priority Issues > Social and Professional Empowerment of Employees
CSR > Reports and Performance > CSR Reports > COP 2015 p. 23
> Key Indicators > Societal Indicators
Training and > Social Indicators
Education . . Chapter 2:
Progr_ams for skills managemgnt and lifelong . o = Section 2.2.3 “Employee Support Programs Adapted to Group Changes” p. 59
ch | gt ot | | St 25 T
endings 4 Y @ CSR > Qur Eight CSR Priority Issues > Social and Professional Empowerment of Employees
CSR > Reports and Performance > Key Indicators > Social Indicators
|
Percentage of employees receiving regular o Chapter 2, Section 2.2.3 "Employee Support Programs Adapted to Group Changes” p. 59
G4-LA11 | performance and career development reviews, B-3.1 6 V3
b der and b I t
A @ CSR > Qur Eight CSR Priority Issues > Social and Professional Empowerment of Employees
ML_ Chapter 1, Section 1.5.8 “Creating Value for Employees” p. 26
Diversity Composition of governance bodies and ais” | Chapter 2: B-6.1
and Equal GO-LA12 breakdown of employees per employee category = Section 3.2.1 “Employment” p. 76 B-6.3 16 IV
B o:unity according to gender, age group, minority group = Section 3.2.6 "Diversity and Equal Opportunities” p. 85 B-6.4 ’ Vie
PP membership, and other indicators of diversity @ CSR > Our Eight CSR Priority Issues > Social and Professional Empowerment of Employees B-72
CSR > Reports and Performance > Key Indicators > Social Indicators
:g:::neration Ratio of basic salary and remuneration of women w B-6.1 v
for Women G4-LA13 | to men by employeg category, by significant o Not reported - Chapter 2, Section 3.2.6.1 “Gender Equality p. 85 B.72 1,6 Vie
and Men locations of operation
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http://fr.zone-secure.net/5501/189333/#page=85
http://fr.zone-secure.net/5501/189333/#page=85
http://fr.zone-secure.net/5501/189333/#page=71
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=76
http://fr.zone-secure.net/5501/189333/#page=86
http://fr.zone-secure.net/5501/189333/#page=61
http://fr.zone-secure.net/5501/189333/#page=86
http://fr.zone-secure.net/5501/189333/#page=61
http://fr.zone-secure.net/5501/189333/#page=28
http://fr.zone-secure.net/5501/189333/#page=78
http://fr.zone-secure.net/5501/189333/#page=87
http://fr.zone-secure.net/5501/189333/#page=87
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
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i
GRI Guidelines (G4 version) B 2as
including the Media Sector Supplement (MSS) o i . i =3 g 3 252
Where is this information available in the Annual Report 2015 25 S = gE S
(3] 3} iy
. . - L. . o — = [~}
and in Vivendi’s institutional website? o =3 S sgEQ
Indicator - L 0= o= © o 3E
GRI Aspect Description of the indicator w2 ©c [=] T s
code oo = £ =) O a
= e w Zc o
<O D a o D oo
@ Chapter 2, Section 3.1.4 “CSR Criteria as Part of Purchasing Policy and in Relations 73
. /] | with Suppliers and Subcontractors” P
G4-LA14 Pe_rcentage of new supplle_rs that were screened D-3.1 3456 IA12813
Supplier using labor practices criteria @ CSR > Our Eight CSR Priority Issues > Vigilance in Conducting Business D-3.2 T o
Assessment for CSR > Reports and Performance > CSR Reports > COP 2015 p. 15
Labor Practices > Key Indicators > Societal Indicators
Significant actual and potential negative impacts . u . . . ’
G4-LA15 | for labor practices in the supply chain and actions w Chapf[er 2. Section 3,',2'7 Promotion of and Compliance with the Fundamental p. 88 Ll 3,4,5,6 A2 & 13
taken /1 | Principles of the ILO D-3.2
Labor Practices Number of grievances about labor practices filed, Chapter 4:
Grievance G4-LA16 | addressed, and resolved through formal grievance 3 = Section Il Note 23 “Litigation” p. 268 3,4,5,6
Mechanisms mechanisms = Section IV.3 Note 25 “Litigation” p. 311
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http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=90
http://fr.zone-secure.net/5501/189333/#page=270
http://fr.zone-secure.net/5501/189333/#page=313
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
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g
GRI Guidelines (G4 version) 5 QxS
including the Media Sector Supplement (MSS) . o ) . ) = g 3 252
Where is this information available in the Annual Report 2015 E:_% S = L
_ and in Vivendi's institutional website? =5 =8 E SED
GRI Aspect Indicator Description of the indicator Q72 C?: 5 [=] & £
code g9 = £ 2 EX-
<O D o o D cc
Disclosure on Management Approach Chapter 1, Section 1.5.4 "Vivendi's “Sphere of Influence” in Human Rights at the Center of the | p. 20
(aspects covered: Investment, Non Discrimination, Group’s Value Creation”
Freedom of Association and Collective Bargaining, 4 Chapter 2:
Child Labor, Forced or Compulsory Labor, = Section 1.1.1 “Innovative Positioning in the Media Sector” p. 48
Assessment, Supplier Human Rights Assessment, m Section 1.2 “Integrating CSR into the Group’s Governance and Strategy”
Human Rights Grievance Mechanisms, media m Section 2.1.3 "Human Rights and Business Relationships” p. 57
sector specific aspects - Freedom of Expression, = Section 3.1.1 “Vivendi's Four “Core” Issues relating to Human Rights” .
Portrayal of Human Rights, Cultural Rights, m Section 3.1.4 "CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers p.73
Intellectual Property, Protection of Privacy) and Subcontractors”
m Section 3.2.7 "Promotion of and Compliance with the Fundamental Principles of the ILO” p. 88
Chapter 3:
= Section 4.3 “Internal Control Procedures” p. 159 Al
= Section 4.4 "Risk Monitoring and Management” p. 161 D-3 1A2 12&13 A2.1
DMA HR m Section 4.7.2 "Integration of CSR into Vivendi's Governance and Strategy” p. 165 D-5 1-6 Wi C1
@ CSR > Our Sphere of Influence in Human Rights C4
CSR> Qur Eight CSR Priority Issues > Promotion of Cultural Diversity in Content Production and Distribution
> Empowerment and Protection of Young People in their Use of Digital Media
MSS Commentaries > Knowledge Sharing
> Valuation and Protection of Personal Data
> Vigilance in Conducting Business
> Social and Professional Empowerment of Employees
CSR > Reports and Performance > CSR Reports > COP 2015 pp. 8 and 18
> Key Indicators > Societal Indicators
> Social Indicators
Vivendi > Compliance Program
Footer > Data and Content Protection Charter
Chapter 2:
Total number and percentage of significant = Section 2.1.3 “Human Rights and Business Relationships” p. 57
Ga-HR1 investment agreements and contracts that include m Section 3.1.4 "CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers p.73 D-3.1 123456 N2&s A24
human rights clauses or that underwent human and Subcontractors” D5 | Tt : c4
rights screening @ CSR > Our Eight CSR Priority Issues > Vigilance in Conducting Business
CSR > Reports and Performance > Key Indicators > Societal Indicators
Total hours of employee training on human rights Chapter 2:
Investment policies or procedures concerning aspects of w m Section 3.1.1 “Vivendi's Four “Core” Issues relating to Human Rights” p. 62
human rights that are relevant to operations, 7 e Section 3.1.4 “CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers p.73
including the percentage of employees trained and Subcontractors”
G4-HR2 Chapter 3, Section 4.3.3 “Internal Control Components” p. 160 le; 1,2 "A8'|1\§&13 A23
@ CSR > Our Eight CSR Priority Issues > Valuation and Protection of Personal Data
MSS Commentary > Vigilance in Conducting Business
CSR > Reports and Performance > CSR Reports > COP 2015 p. 23
> Key Indicators > Societal Indicators
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http://fr.zone-secure.net/5501/189333/#page=22
http://fr.zone-secure.net/5501/189333/#page=50
http://fr.zone-secure.net/5501/189333/#page=53
http://fr.zone-secure.net/5501/189333/#page=59
http://fr.zone-secure.net/5501/189333/#page=64
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=90
http://fr.zone-secure.net/5501/189333/#page=161
http://fr.zone-secure.net/5501/189333/#page=163
http://fr.zone-secure.net/5501/189333/#page=167
http://fr.zone-secure.net/5501/189333/#page=59
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=64
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=162
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/promoting-cultural-diversity-2/
http://www.vivendi.com/social-responsibility/specific-issues/protecting-and-empowering-youth-2/
http://www.vivendi.com/social-responsibility/specific-issues/sharing-knowledge-2/
http://www.vivendi.com/social-responsibility/specific-issues/protection-of-personal-data/
http://www.vivendi.com/social-responsibility/specific-issues/protection-of-personal-data/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/vivendi-en/compliance-program/
http://www.vivendi.com/footer/data-and-content-protection-charter/
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://www.vivendi.com/en/social-responsibility/our-sphere-of-influence-in-human-rights/
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4
GRI Guidelines (G4 version) g 29
including the Media Sector Supplement (MSS) . L . . . =3 g § 252
Where is this information available in the Annual Report 2015 25 3 = 2k s
p o ] =T
R e el - . o 2 @
and in Vivendi’s institutional website? e =3 g cgo
Indicator - - N =4 hug T 3E
GRI Aspect Description of the indicator N2 ©c [=] ST o
code €9 = £ 2 =23
<O D a o D oo
Chapter 2, Section 3.2.7 “Promation of and Compliance with the Fundamental Principles of the ILO” | p. 88
5 Chapter 4:
L L = Section Il Note 23 “Litigation” p. 268
Nom = |ggppy | otal number of incidents of discrimination = Section IV3 Note 25 “Litigation” p. 311 B72 12,6 Vie €32
Discrimination and corrective actions taken ; . - . ’ . 6.5
> Qur Eig riority Issues > Vigilance in Conducting Business
@CSROEhtCSHPtI Vigil Conducting B
> Social and Professional Empowerment of Employees
CSR > Reports and Performance > Key Indicators > Social Indicators
Chapter 2:
0 . P, . 5 = Section 2.1.3.1 “Vigilance Fully Integrated into Corporate Governance” p.57
Freedom of thper?tr'](:rls and sypplflersdldentl]cfled I ,Wth,'Ch = Section 3.1.4 “CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers p.73
Association T edngu ‘i.exim'se. reecom Ob as_solc'f ('10” . and Subcontractors” B-7.1 13 Via €32
and Collective a Zln nicﬁoca[;ct Ir\i/sek :;%a:ggigsz taek:notz su Oro?‘[ = Section 3.2.7 “Promotion of and Compliance with the Fundamental Principles of the ILO" p. 88 D-3.2 0Co V.8 C43
Bargaining e ' o CSR > Our Eight CSR Priority Issues > Vigilance in Conducting Business
these rights
> Social and Professional Empowerment of Employees
CSR > Reports and Performance > Key Indicators > Social Indicators
Chapter 2:
ﬁ = Section 2.1.3.1 “Vigilance Fully Integrated into Corporate Governance” p. 57
Operations and suppliers identified as having = Section 3.1.4 “CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers p.73 LA12 & 13
Child Lab Ga-HRS significant risk for incidents of child labor, and and Subcontractors” B-7.4 125 V3 €32
20k a measures taken to contribute to the effective = Section 3.2.7 “Promotion of and Compliance with the Fundamental Principles of the ILO" p. 88 D-3.2 re V1. . c43
abolition of child labor @ CSR > Our Eight CSR Priority Issues> Vigilance in Conducting Business o
> Social and Professional Empowerment of Employees
CSR > Reports and Performance > Key Indicators > Social Indicators
Chapter 2:
0 ) L ) 5 = Section 2.1.3.1 “Vigilance Fully Integrated into Corporate Governance” p.57
_pe@tlons gnd suppll_ers identified as having = Section 3.1.4 “CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers p.73
Forced or significant risk for incidents of forced or and Subcontractors” B73 ILA12 & 13 32
Compulsory G4-HRE compulspr\{ |abpr, and measures to contribute = Section 3.2.7 “Promotion of and Compliance with the Fundamental Principles of the ILO" p. 88 D-3.2 1.2.4 V3 C43
Labor to the elimination of all forms of forced or : . - : - ; Vi1d
compulsory labor @ CSR > Qur Eight CSR Priority Issues > Vigilance in Conducting Business
> Social and Professional Empowerment of Employees
CSR > Reports and Performance > Key Indicators > Social Indicators
. Percentage of security personnel trained in the
Is’::(:ltri::s G4-HR7 organization’s human rights policies or procedures Not relevant D-5 1,2 ILA8 éﬁ
that are relevant to operations ’
Indigenous Total number of incidents of violations involving C3.2
Rights L rights of indigenous peoples and actions taken Not relevant Lk [ I C4.3
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http://fr.zone-secure.net/5501/189333/#page=90
http://fr.zone-secure.net/5501/189333/#page=270
http://fr.zone-secure.net/5501/189333/#page=313
http://fr.zone-secure.net/5501/189333/#page=59
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=90
http://fr.zone-secure.net/5501/189333/#page=59
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=90
http://fr.zone-secure.net/5501/189333/#page=59
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=90
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/specific-issues/leveraging-human-resources/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicsoc
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GRIA Indicator _ o L3 o= hug o 3E
spect Description of the indicator w2 ©c [=] ST o
code £ 9o =< 2 =Z2 3
<O D a o D oo
Chapter 2:
Total number and percentage of operations that = Section 1.2.1 “Cross-Mobilization” p. 51
have been subject to human rights reviews or 7l Section 3.1.1 “Vivendi's Four “Core” Issues relating to Human Rights” p. 62 03
Assessment G4-HR9 impact assessments = Section 3.2.7 “Promotion of and Compliance with the Fundamental Principles of the ILO" p. 88 D-5 1,2,3,4,56 IV o5
Chapter 3:
= Section 4.3 “Internal Control Procedures” p. 159
MSS Commentary = Section 4.4 "Risk Monitoring and Management” p. 161
Chapter 2:
= Section 2.1.3 “Human Rights and Business Relationships” p.57
) m Section 3.1.4 “CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers p.73
G4-HR10 Pe_rcer;]tage of ln(:]w suppll_ers that were screened and Subcontractors” Bg; 1.2.3.4.5,6 II.A.|1\§3& 13 A4
using fuman rights criteria (@) | ©33> Our Eight CSR PrioityIsues > Vigiance in Conducting Business ' '
Supplier CSR > Reports and Performance > CSR Reports > COP 2015 p. 15
Human Rights > Key Indicators > Societal Indicators
Assessment Chapter 1, Section 1.5.4 "Vivendi's “Sphere of Influence” in Human Rights at the Center of the | p. 20
Significant actual and potential negative human ﬁ grr]t;u;t]esr\?lue Creation D31 ILA12 & 13 0
G4-HR11 | rights impacts in the supply chain and actions P - Y . . . . ’ 1,2,3,456 |
et L] Sect!on 213 H_uman_nghts and Business Helat_lonshlps _ p. 57 D-3.2 V.3 C4.3
m Section 3.1.1 “Vivendi's Four “Core” Issues relating to Human Rights” .
= Section 3.2.7 “Promotion of and Compliance with the Fundamental Principles of the ILO" p. 88
Number of grievances about human rights Chapter 4:
impacts filed, addressed, and resolved through = Section Il Note 23 “Litigation” p. 268
formal grievance mechanisms 7 a Section IV.3 Note 25 “Litigation” p. 311
Chapter 2:
ﬁ m Section 3.1.1 “Vivendi’s Four “Core” Issues relating to Human Rights” p. 62
Human Rights m Section 3.1.3 “Relations with Stakeholders” p.72
Grievance G4-HR12 (@) | OS> OurEight CSR Prioiy Issues > Promotion of Cltural Diversty in Content Production and Ditributon 05 1.2 V6 Co
Mechanisms MSS Commentary > Empowerment and Protection of Young People in their Use of Digital Media
> Knowledge Sharing
> Valuation and Protection of Personal Data
> Vigilance in Conducting Business
Vivendi > Compliance Program
Footer > Data and Content Protection Charter

< Annual Report 2015 (AR 2015) @ Vivendi institutional website Cross-reference table 2015 VIVENDI I ZZ
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http://fr.zone-secure.net/5501/189333/#page=53
http://fr.zone-secure.net/5501/189333/#page=64
http://fr.zone-secure.net/5501/189333/#page=90
http://fr.zone-secure.net/5501/189333/#page=161
http://fr.zone-secure.net/5501/189333/#page=163
http://fr.zone-secure.net/5501/189333/#page=59
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=22
http://fr.zone-secure.net/5501/189333/#page=59
http://fr.zone-secure.net/5501/189333/#page=64
http://fr.zone-secure.net/5501/189333/#page=90
http://fr.zone-secure.net/5501/189333/#page=270
http://fr.zone-secure.net/5501/189333/#page=313
http://fr.zone-secure.net/5501/189333/#page=64
http://fr.zone-secure.net/5501/189333/#page=74
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/promoting-cultural-diversity-2/
http://www.vivendi.com/social-responsibility/specific-issues/protecting-and-empowering-youth-2/
http://www.vivendi.com/social-responsibility/specific-issues/sharing-knowledge-2/
http://www.vivendi.com/social-responsibility/specific-issues/protection-of-personal-data/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/vivendi-en/compliance-program/
http://www.vivendi.com/footer/data-and-content-protection-charter/
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
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GRI Aspect Indicator Description of the indicator NI £ 5 [=] S £5
code £ ==£ 2 =2
<O D a o D oo
Disclosure on Management Approach Chapter 2:
(aspects covered: Local Communities, Corruption, m Section 2.1.1 “Cultural Diversity - A Higher Priority in the Digital Era “ p. 55
Public Policy, Anti-Competitive Behavior, = Section 3.1.2 “Local, Economic and Social Impact of the Business Activity” p. 70
Compliance, Supplier Assessment for Impacts = Section 3.1.3 “Relations with Stakeholders” p.72
on Society, Grievance Mechanisms for Impacts = Section 3.1.4 “CSR Criteria as Part of Purchasing Policy and in Relations with Suppliers p.73
on Society) and Subcontractors”
= Section 3.1.5 “Fair Business Practices” p. 74 A3, 8,12,
Chapter 3: D-1.2 13 &14
DMA SO = Section 3.6 “Compliance Program” p. 155 D-4.1 1.10 VI
= Section 4.3 “Internal Control Procedures” p. 159 X
) m Section 4.4 “Risk Monitoring and Management” p. 161
S i eETes CSR > Qur Eight CSR Priority Issues > Vigilance in Conducting Business
> Economic, Social and Cultural Local Development
CSR > Reports and Performance > CSR Reports > COP 2015 pp. 39 and 47
> Key Indicators > Societal Indicators
Vivendi > Compliance Program
Chapter 2:
= Section 2.1.1 “Cultural Diversity - A Higher Priority in the Digital Era “ p. 55
Percentage of operations with implemented local = Section 3.1.1.1 “"Promotion of Cultural Diversity in Content Production and Distribution” p. 62
G4-S01 community engagement, impact assessments, = Section 3.1.1.2.1 “Empowering Young Audiences” p. 66 D-12 1 A3 814 C3
and development programs m Section 3.1.2 “Local, Economic and Social Impact of the Business Activity” p.70 IX.5
Local . = Section 3.1.3 “Relations with Stakeholders” p.72
Communities ; . ; RN ; A
CSR > Qur Eight CSR Priority Issues > Promation of Cultural Diversity in Content Production and Distribution
> Empowerment and Protection of Young People in their Use of Digital Media
Operations with significant actual or potential > Knowledge Sharing
G4-502 nsgative impacts f?n local Commun]tigs > Economic, Social and Cultural Local Development D2 [ Jlsd e
CSR > Reports and Performance > Key Indicators > Societal Indicators
Chapter 2, Section 3.1.5 “Fair Business Practices” p.74
Chapter 3:
Total number and percentage of operations = Section 3.6 “Compliance Program” p. 195
G4-S03 | assessed for risks related to corruption and the = Section 4.3 “Internal Control Procedures” p. 159 D-4.1 10 VIL2 &5
significant risks identified m Section 4.4 "Risk Monitoring and Management” p. 161
CSR > Qur Eight CSR Priority Issues > Vigilance in Conducting Business
Vivendi > Compliance Program
Corruption
Chapter 2, Section 3.1.5 “Fair Business Practices” p.74
Communication and training on anti-corruption Chapter 3, Section 3.6 “Compliance Program” p. 155 I.A.8
LA policies and procedures D] L VII.6
CSR > Qur Eight CSR Priority Issues > Vigilance in Conducting Business
CSR > Reports and Performance > Key Indicators > Societal Indicators
G4-S05 Saokr;ﬂnrmed et G oot &) s CSR > Reports and Performance > Key Indicators > Societal Indicators D-4.1 10 VI
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http://fr.zone-secure.net/5501/189333/#page=57
http://fr.zone-secure.net/5501/189333/#page=72
http://fr.zone-secure.net/5501/189333/#page=74
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=76
http://fr.zone-secure.net/5501/189333/#page=157
http://fr.zone-secure.net/5501/189333/#page=161
http://fr.zone-secure.net/5501/189333/#page=163
http://fr.zone-secure.net/5501/189333/#page=57
http://fr.zone-secure.net/5501/189333/#page=64
http://fr.zone-secure.net/5501/189333/#page=68
http://fr.zone-secure.net/5501/189333/#page=72
http://fr.zone-secure.net/5501/189333/#page=74
http://fr.zone-secure.net/5501/189333/#page=76
http://fr.zone-secure.net/5501/189333/#page=157
http://fr.zone-secure.net/5501/189333/#page=161
http://fr.zone-secure.net/5501/189333/#page=163
http://fr.zone-secure.net/5501/189333/#page=76
http://fr.zone-secure.net/5501/189333/#page=157
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/promoting-cultural-diversity-2/
http://www.vivendi.com/social-responsibility/specific-issues/protecting-and-empowering-youth-2/
http://www.vivendi.com/social-responsibility/specific-issues/sharing-knowledge-2/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/territorial-development/
http://www.vivendi.com/social-responsibility/specific-issues/territorial-development/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/vivendi-en/compliance-program/
http://www.vivendi.com/vivendi-en/compliance-program/
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
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GRI Aspect Inddlcator Description of the indicator Qg g 5 a S £5
code £ 9 = £ m =Z2§
<O D a o D oo
Total value of political contributions by country Compli IA15
Public Policy | G4-S06 | and recipient/beneficiary ompranee D-4.1 10 u
Vivendi > Compliance Program Vil
MSS Commentary
Chapter 4:
Anti-Comnetitive Total number of legal actions for anti-competitive = Section Il Note 23 “Litigation” p. 268
Behaviorp G4-S07 behavior, anti-trust, and monopoly practices and = Section IV.3 Note 25 "“Litigation” p. 311 X
their outcomes
CSR > Our Eight CSR Priority Issues > Vigilance in Conducting Business
Monetary value of significant fines and total Chapter 4:
Compliance G4-S08 number of non-monetary sanctions for non- = Section Il Note 23 “Litigation” p. 268 X
compliance with laws and regulations = Section V.3 Note 25 “Litigation” p. 311
Chapter 2, Section 3.1.4 “CSR Criteria as Part of Purchasing Policy and in Relations with 73
. Suppliers and Subcontractors” P
Supplier 64-S09 Percentage of new suppliers that were screened D-3.1 10 IA12813
Assessment using criteria for impacts on society CSR > Our Eight CSR Priority Issues > Vigilance in Conducting Business D-3.2 o
for Impacts on CSR > Reports and Performance > CSR Reports > COP 2015 p. 39
Society > Key Indicators > Societal Indicators
Significant actual and potential negative impacts CSR > Reports and Performance > Key Indicators > Societal Indicators D-3.1
G4-S010 o B ; g . 10 ILA12 & 13
on society in the supply chain and actions taken Vivendi > Compliance Program D-3.2
;:i‘;::;:ms Number of grievances about impacts on society Chapter 4:
f G4-S011 | filed, addressed, and resolved through formal = Section Il Note 23 “Litigation” p. 268 10 C6.4
‘or Impacts on ) . . e,
Soci grievance mechanisms = Section V.3 Note 25 “Litigation p. 311
ociety
Cross-reference table vivenor | 24

Annual Report 2015 (AR 2015)

Vivendi institutional website



http://fr.zone-secure.net/5501/189333/#page=270
http://fr.zone-secure.net/5501/189333/#page=313
http://fr.zone-secure.net/5501/189333/#page=270
http://fr.zone-secure.net/5501/189333/#page=313
http://fr.zone-secure.net/5501/189333/#page=75
http://fr.zone-secure.net/5501/189333/#page=270
http://fr.zone-secure.net/5501/189333/#page=313
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/vivendi-en/compliance-program/
http://www.vivendi.com/vivendi-en/compliance-program/
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf

SPECIFIC STANDARD DISCLOSURES
|

PRODUCT RESPONSIBILITY

4
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Where is this information available in the Annual Report 2015 §=_% S < g s
_ and in Vivendi’s institutional website? -::-E 58 E °§ =
GRI Aspect Indicator Description of the indicator N g g [=] o E E
cote g9 z £ 2 225
<O D a o D ©
Disclosure on Management Approach Chapter 1:
(aspects covered: Customer Health and Safety, m Section 1.4.2 “Content and Talent at the Heart of Vivendi's Development” p.13
Product and Service Labeling, Marketing 7 e Section 1.5.3 “The Vivendi Business Model” p.18
Communications, Customer Privacy, Compliance, m Section 1.5.4 "Vivendi's “Sphere of Influence” in Human Rights at the Center of the p. 20
media sector specific aspects - Content Creation, Group's Value Creation”
Content Dissemination, Audience Interaction, m Section 1.5.5 “Creating Value for Artists” p.22
Media Literacy) m Section 1.5.7 “Creating Value for Customers” p.25
Chapter 2:
m Section 1 “CSR Policy” p. 48
m Section 2.1 “Key Societal Messages “ p. 55 D-2.1 Al
DMA PR = Section 3.1.1 “Vivendi's Four “Core” Issues relating to Human Rights” p. 62 D-42 1,2 v A21
= Section 3.1.3 “Relations with Stakeholders” p.72 D-5 v gl
@ CSR > Qur Vision of CSR in the Media Sector
MSS Commentaries CSR > Qur Eight CSR Priority Issues > Promotion of Cultural Diversity in Content Production and Distribution
>Empowerment and Protection of Young People in their Use of Digital Media
> Knowledge Sharing
> Valuation and Protection of Personal Data
> Vigilance in Conducting Business
CSR > Reports and Performance > CSR Reports > COP 2015 pp. 6 and 18
> Key Indicators > Societal Indicators
Footer > Data and Content Protection Charter
Chapter 1:
m Section 1.5.1 “An Integrated Reporting Process that is Part of Vivendi's Ongoing CSR Strategy” | p. 15
7 e Section 1.5.3 “The Vivendi Business Model” p.18
= Section 1.5.5 “Creating Value for Artists” p.22
m Section 1.5.7 “Creating Value for Customers” p.25
MSS M2 Methodology for assessing and monitoring ChapterIZ: . S . D5 19 [.A2 A2.1
adherence to content creation values = Section 1.1.1"Innovative Positioning in the Media Sector” p. 48 ' IV C5
m Section 1.2 “Integrating CSR into the Group’s Governance and Strategy” p. 51
m Section 2.1.1 “Cultural Diversity - A Higher Priority in the Digital Era ” p. 55
m Section 2.1.2 "Awareness Raising of Sustainable Development Issues” p. 56
m Section 3.1.1.1 “Promoting Cultural Diversity in Content Production and Distribution” p. 62
Content m Section 3.1.1.2 "Empowering and Protecting Young People in their Use of Digital Media” p. 66
Creation = Section 3.1.1.3.1 “Pluralism of Content” p. 68
= Section 3.1.3 “Relations with Stakeholders” p.72
@ CSR > Qur Vision of CSR in the Media Sector
CSR > Qur Integrated Reporting Process Promoting Value Creation
CSR > Our Eight CSR Priority Issues > Promation of Cultural Diversity in Content Production and Distribution
MSS M3 Actions taken to improve adherence to content >Empowerment and Protection of Young People in their Use of Digital Media 05 12 A2 gg?
creation values, and results obtained > Knowledge Sharing i ' v ’
> Vigilance in Conducting Business
CSR > Reports and Performance > CSR Reports > COP 2015 p. 20
> Key Indicators > Societal Indicators
Footer > Data and Content Protection Charter
Culture(s) with Vivendi website
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http://fr.zone-secure.net/5501/189333/#page=15
http://fr.zone-secure.net/5501/189333/#page=20
http://fr.zone-secure.net/5501/189333/#page=22
http://fr.zone-secure.net/5501/189333/#page=24
http://fr.zone-secure.net/5501/189333/#page=27
http://fr.zone-secure.net/5501/189333/#page=50
http://fr.zone-secure.net/5501/189333/#page=57
http://fr.zone-secure.net/5501/189333/#page=64
http://fr.zone-secure.net/5501/189333/#page=74
http://fr.zone-secure.net/5501/189333/#page=17
http://fr.zone-secure.net/5501/189333/#page=20
http://fr.zone-secure.net/5501/189333/#page=24
http://fr.zone-secure.net/5501/189333/#page=27
http://fr.zone-secure.net/5501/189333/#page=50
http://fr.zone-secure.net/5501/189333/#page=53
http://fr.zone-secure.net/5501/189333/#page=57
http://fr.zone-secure.net/5501/189333/#page=58
http://fr.zone-secure.net/5501/189333/#page=64
http://fr.zone-secure.net/5501/189333/#page=68
http://fr.zone-secure.net/5501/189333/#page=70
http://fr.zone-secure.net/5501/189333/#page=74
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/en/social-responsibility/vision-challenges/
http://www.vivendi.com/en/social-responsibility/vision-challenges/
http://www.vivendi.com/social-responsibility/specific-issues/promoting-cultural-diversity-2/
http://www.vivendi.com/social-responsibility/specific-issues/promoting-cultural-diversity-2/
http://www.vivendi.com/social-responsibility/specific-issues/protecting-and-empowering-youth-2/
http://www.vivendi.com/social-responsibility/specific-issues/protecting-and-empowering-youth-2/
http://www.vivendi.com/social-responsibility/specific-issues/sharing-knowledge-2/
http://www.vivendi.com/social-responsibility/specific-issues/sharing-knowledge-2/
http://www.vivendi.com/social-responsibility/specific-issues/protection-of-personal-data/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/footer/data-and-content-protection-charter/
http://www.vivendi.com/footer/data-and-content-protection-charter/
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://cultureswithvivendi.com/en/
http://www.vivendi.com/en/social-responsibility/our-integrated-reporting-process-promoting-value-creation/
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GRI Aspect Description of the indicator N2 ©c [=] ST o
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<O D a o D ©oo
Chapter 1, Section 1.5.7 “Creating Value for Customers” p.25
Chapter 2:
7 | a Section 1.1.1 “Innovative Positioning in the Media Sector” p. 48
m Section 1.2 “Integrating CSR into the Group’s Governance and Strategy” p. 51
= Section 2.1 “Key Societal Messages “ p. 55
m Section 3.1.1.1 “Promotion of Cultural Diversity in Content Production and Distribution” p. 62
Actions taken to improve performance in relation = Section 3.1.1.2 “Empowering and Protecting Young People in their Use of Digital Media” p. 66 A2
MSS M4 to content dissemination issues (accessibility and u Sect!on 3113 "anwledg_e Sharing” p.68 05 19 ‘IVl C4.3
protection of vulnerable audiences and informed = Section 3.1.3 “Relations with Stakeholders” p.72 ' Vil2 &8 5.1
S decision making) and results obtained @ CSR > Our Vision of CSR in the Media Sector o _ - ’
Dissemination CSR > Qur Eight CSR Priority Issues > Promotion of Cultural Diversity in Content Production and Distribution
> Empowerment and Protection of Young People in their Use of Digital Media
> Knowledge Sharing
CSR > Reports and Performance > CSR Reports > COP 2015 p. 20
> Key Indicators > Societal Indicators
Footer > Data and Content Protection Charter
Number and nature of responses (feedback/
complaints) related to content dissemination, I.A.2
MSS M5 | including protection of vulnerable audiences and Chapter 2, Section 3.1.1.3.1 “Pluralism of Content” p. 68 1 % C6
informed decision making and accessibility, and / VIIL3
processes for addressing these responses
Chapter 1, Section 1.5 “Creating Value for the Group's Stakeholders” p.15
Chapter 2:
2 Section 1.2.4 "Dialog with All the Group’s Stakeholders” p. 53
m Section 3.1.1.2.1 “"Empowering Young Audiences” p. 66 ILA14
Audience . . ) = Section 3.1.3 "Relations with Stakeholders” p.72 R
Interaction MSS M6 | Methods to interact with audiences and results @ CSR > Our Vision of CSR in the Media Sector > Dialogue with All the Group's Stakeholders D21 b2 \ll\llll ¢
CSR > Reports and Performance > CSR Reports > COP 2015 p. 56
> Key Indicators > Societal Indicators
Culture(s) with Vivendi website
Vivoice CSR web radio
Chapter 1, Section 3 “Risk Factors” p. 44
N : @ Chapter 2:
Percentgge o S|gmflcant i e SERES 7 e Section 3.1.1.2.2 “Protecting Young Audiences” p. 67
G4-PR1 categories fgrfwhlch health and safety impacts m Section 3.1.1.4 "Valuation and Protection of Personal Data” p. 69 D-42 ViILE &8
Customer are assessed for improvement @ CSR > Our Eight CSR Priority Issues > Empowerment and Protection of Young People in their Use of Digital Media
Health > Valuation and Protection of Personal Data
and Safety Total number of incidents of non-compliance
with regulations and voluntary codes concerning
G4-PR2 the health and safety impacts of products See MSS M5 and G4-PR8 D-4.2 VI3
and services during their life cycle, by type
of outcomes
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http://fr.zone-secure.net/5501/189333/#page=27
http://fr.zone-secure.net/5501/189333/#page=50
http://fr.zone-secure.net/5501/189333/#page=53
http://fr.zone-secure.net/5501/189333/#page=57
http://fr.zone-secure.net/5501/189333/#page=64
http://fr.zone-secure.net/5501/189333/#page=68
http://fr.zone-secure.net/5501/189333/#page=70
http://fr.zone-secure.net/5501/189333/#page=74
http://fr.zone-secure.net/5501/189333/#page=70
http://fr.zone-secure.net/5501/189333/#page=17
http://fr.zone-secure.net/5501/189333/#page=55
http://fr.zone-secure.net/5501/189333/#page=68
http://fr.zone-secure.net/5501/189333/#page=74
http://fr.zone-secure.net/5501/189333/#page=46
http://fr.zone-secure.net/5501/189333/#page=69
http://fr.zone-secure.net/5501/189333/#page=71
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/en/social-responsibility/vision-challenges/
http://www.vivendi.com/en/social-responsibility/vision-challenges/dialog-with-all-the-groups-stakeholders/
http://www.vivendi.com/social-responsibility/specific-issues/promoting-cultural-diversity-2/
http://www.vivendi.com/social-responsibility/specific-issues/protecting-and-empowering-youth-2/
http://www.vivendi.com/social-responsibility/specific-issues/protecting-and-empowering-youth-2/
http://www.vivendi.com/social-responsibility/specific-issues/sharing-knowledge-2/
http://www.vivendi.com/social-responsibility/specific-issues/protection-of-personal-data/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/footer/data-and-content-protection-charter/
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://www.vivendi.com/wp-content/uploads/2016/08/CoP_2015_Vivendi_English_July28_2016_DEF.pdf
http://cultureswithvivendi.com/en/
http://vivoice.vivendi.com/channel/1-Vivoice

SPECIFIC STANDARD DISCLOSURES

PRODUCT RESPONSIBILITY

i
GRI Guidelines (G4 version) E " 2o
including the Media Sector Supplement (MSS) i L . . . = g @ 252
Where is this information available in the Annual Report 2015 c2 S £ ELRs
P e - . o 2 @
and in Vivendi’s institutional website? L £33 e sgEg
Indicator - - L3 El=3 e T 3E
GRI Aspect d Description of the indicator N2 ©c a ST o
code £ 9 = £ @ =Z2 &
<O D a o D ©oo
Type of product and service information required
by the olrganizati_on's procedures for product and Chapter 2:
SIEEE |_nf0rmat|0n and |ab9|”]Q, and pergentage ﬁ m Section 3.1.1.2.2 "Protecting Young Audiences” p. 67
G4-PR3 of significant product and service categories m Section 3.1.1.4 "Valuation and Protection of Personal Data” p. 69 D-4.2 VIIL2 &8
subject to such information requirements
MSS Commentaries @ CSR > Our Eight CSR Priority Issues > Empowerment and Protection of Young People in their Use of Digital Media
Product and > Valuation and Protection of Personal Data
Service Labeling Total number of incidents of non-compliance
G4-PR4 with regulations _and_ voluntaw codes concerning See MSS M5 D-42 Vil
product and service information and labeling, by
type of outcomes
G4-PR5 Results of surveys measuring customer @ Chapter 1, Section 1.5.7 “Creating Value for Customers” p.25 D21 [LA.14
satisfaction /1 | Chapter 2, Section 3.1.3 "Relations with Stakeholders” p.72 ’ Vil
Chapter 2:
ﬁ m Section 2.1.3.3 “Children’s Rights are part of Human Rights” p.57
= Section 3.1.1.2.2 “Protecting Vi Audi " .67
G4-PR6 Sale of banned or disputed products & |0n. : r.o ecting foung AUTIences ; ; ; ; p ; D-4.2 Vil
@ CSR> Our Eight CSR Priority Issues > Empowerment and Protection of Young People in their Use of Digital Media
) > Vigilance in Conducting Business
Marke""_g ) CSR > Reports and Performance > Key Indicators > Societal Indicators
Communications — -
Total number of incidents of non-compliance
with regulations and voluntary codes concerning
G4-PR7 marketing communications, including advertising, See MSS M5 D-4.2 VIl
promotion, and sponsorship, by type of outcomes
MSS Commentary
Chapter 2:
o = Section 1.2.4 “Dialog with All the Group's Stakeholders” p. 53
Actions taken to empower audiences through = Section 2.1.2.1 "Media’s Contribution to Forming Opinions” p. 56 1.A2
Media Literacy | MSS M7 | media literacy skills development and results m Section 3.1.1.2 "Empowering and Protecting Young People in their Use of Digital Media” | p. 66 D-5 1,2 \Y 5.1
obtained @ CSR > Our Eight CSR Priority Issues > Empowerment and Protection of Young People in their Use of Digital Media ViIL5
CSR > Reports and Performance > Key Indicators > Societal Indicators
Vivoice CSR web radio
Customer Total number of substantiated complaints D-4.2 v
. G4-PR8 regarding breaches of customer privacy and Confidential : 1,2 C6.4
Privacy D-5 VIILG
losses of customer data
Monetary value of significant fines for non- Chapter 4:
Compliance G4-PR9 compliance with laws and regulations concerning 5 = Section Il Note 23 “Litigation” p. 268 D-4.2
the provision and use of products and services = Section [V.3 Note 25 “Litigation” p. 311
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http://fr.zone-secure.net/5501/189333/#page=69
http://fr.zone-secure.net/5501/189333/#page=71
http://fr.zone-secure.net/5501/189333/#page=27
http://fr.zone-secure.net/5501/189333/#page=74
http://fr.zone-secure.net/5501/189333/#page=59
http://fr.zone-secure.net/5501/189333/#page=69
http://fr.zone-secure.net/5501/189333/#page=55
http://fr.zone-secure.net/5501/189333/#page=58
http://fr.zone-secure.net/5501/189333/#page=68
http://fr.zone-secure.net/5501/189333/#page=270
http://fr.zone-secure.net/5501/189333/#page=313
http://www.legifrance.gouv.fr/affichTexteArticle.do;jsessionid=0401C515E545E20D96B339AE7FEC4A58.tpdjo12v_3?idArticle=JORFARTI000022471678&cidTexte=JORFTEXT000022470434&dateTexte=29990101&categorieLien=id
https://www.globalreporting.org/standards/g4/Pages/default.aspx
https://www.globalreporting.org/resourcelibrary/GRI-G4-Media-Sector-Disclosures.pdf
https://www.unglobalcompact.org/what-is-gc/mission/principles
http://www.oecd.org/daf/inv/mne/48004323.pdf
http://www.ungpreporting.org/reporting-framework/
http://www.vivendi.com/social-responsibility/specific-issues/protecting-and-empowering-youth-2/
http://www.vivendi.com/social-responsibility/specific-issues/protecting-and-empowering-youth-2/
http://www.vivendi.com/social-responsibility/specific-issues/protecting-and-empowering-youth-2/
http://www.vivendi.com/social-responsibility/specific-issues/protection-of-personal-data/
http://www.vivendi.com/social-responsibility/specific-issues/ethics-and-business-practices/
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://www.vivendi.com/social-responsibility/approach-performance/key-indicators/#indicspec
http://vivoice.vivendi.com/channel/1-Vivoice
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