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More than 10 million subscribers to World of Warcraft
● A community of 20 million gamers to Call of Duty
● Skylanders Spyro’s Adventure ≠1 best-selling kid’s title
● World of Warcraft available in 10 languages
●

The largest digital music catalog in the world
● Major artists reflecting the diversity of world music
● A music catalog with more than 2 million titles
● More than 670 epartners worldwide
●

21,5 million mobile customers
5 million broadband Internet households
● A 3G network that covers more than 98% of the French population
● A Wi-Fi network with 4 million access points in France
●
●

More than 17 million mobile customers
1.2 million fixed-lines in Morocco
● A mobile network that covers nearly the entire population
● More than 71,000 sales outlets in Morocco

Vivendi supports projects dedicated to disadvantage
young people through its Create Joy Fund.
Its mission is to bring joy and help these young people achieve
their full potential through Vivendi’s activities.
In 2011, The Vivendi Create Joy Fund supported over 30 projects
implemented by associations and NGOs in the United States,
France, the UK, Morocco, Burkina Faso, Mali and Brazil.
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Vivendi in 2012: an international presence
with 58,318 employees worldwide

●

A presence on Brazil’s largest markets
The leader in new generation services
● Brazil’s most modern network
● Broadband speeds up to 100 Mbits/s offered to the general public
●
●

12.9 million subscriptions to its packages
More than 200 channels, 20 of them exclusive with CanalSat
● More than 60 sports contests covered by Les Chaînes Canal+
● Studiocanal: a film catalogue with over 5,000 titles
●
●

As of December 31, 2011
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●

The most significant digital developments have yet to come: technological innovations combined with
new emerging applications are going to create unimaginable opportunities for Vivendi’s activities.

Universal Music Group
No.1 worldwide in recorded music
Number one in most major countries,
and the largest music catalog.
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(in million euro)

Canal+ Group 4,857

Activision Blizzard 3,432

GVT 1,446
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SFR
No.1 alternative telecoms operator in France
Europe’s premier mobile and fixed-line alternative
telecommunications operator.

Maroc Telecom
No.1 in telecoms in Morocco
The number one mobile and fixed-line telecommunications
operator in Morocco, with a presence in Burkina Faso,
Gabon, Mauritania and Mali.

Universal Music Group 4,197

promoting cultural diversity in the production
and distribution of content,
sharing knowledge notably by reducing
the digital divide.

Vivendi’s sustainable development policy is fully
integrated into the Group’s strategy, as witness,
for example, the inclusion of specific criteria
in the Senior Executives’ variable remuneration.

On May 21, 2012, Vivendi
launched a new website entirely
dedicated to cultural diversity:
“Culture(s) with Vivendi: A Journey
through Cultural Diversity”
(www.cultureswithVivendi.com).

Maroc Telecom 2,739

28,813

Adjusted Net Income
(in million euro)

SFR 12,183

2,952

(in million euro)
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Canal+ Group 701

Activision Blizzard 1,011
Universal Music Group 507

GVT 396
Vivendi
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Canal+ Group
No.1 in Pay TV in France,
France’s leading publisher of premium and thematic channels,
France’s leader in aggregation and distribution of Pay TV offers,
and Europe’s largest producer and distributor of films.

Protecting and empowering youth
in their cultural and media practices,

Vivendi

EBITA per business unit
GVT
No.1 alternative telecoms operator in Brazil
The leading high-speed operator in Brazil offering fixed-line telephony, Internet,
and Pay TV services and products.

●

●

Revenues per business unit
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Vivendi owns
zaOza, a subscriptionbased sharing website,
Digitick, France’s leader
in electronic ticketing,
See Tickets, the number-two
ticketing business in the UK
and Wengo, the French
leader in expert phone
counseling.

In 2003, in its very definition of its three strategic
issues, Vivendi innovated by broadening the scope
of its responsibility:

●
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Activision Blizzard
No.1 worldwide in video games
An independent publisher of online and console video games.

Vivendi is one of the major players in this developing world:
● by developing both content and platforms for distributing and sharing content,
● by deploying its networks across all the markets where platforms are present,
● and by using the innovative capability in all the Group’s activities to take advantage of the growth
generated in these fields.

Vivendi’s contribution to sustainable development is specific: empowering present and future
generations to satisfy their need to communicate, feed their curiosity, develop their talents
and encourage intercultural dialogue.

Maroc Telecom 1,089

5,860

SFR 2,278

Vivendi maintains a constant dialogue with shareholders throughout the year through the following
means:
●

the Individual Shareholders’ Information Department, +33 (0)1 71 71 34 99,

●

the Shareholders’ Committee,

●

the Shareholders’ Club entitles members to attend financial-information meetings, topical
meetings and events related to the Group’s activities,

●

the Shareholders’ Newsletter,

●

Sharing Vivendi, a webzine available on Vivendi’s website,

●

an « audio news » program, a commentary in audio format accessible from www.vivendi.com.

To contact us: shareholders@vivendi.com, or by mail: Vivendi – Individual Shareholders
Information Department – 42 avenue de Friedland – 75380 Paris Cedex 08 – France.
For further information, please visit Vivendi’s website: www.vivendi.com

