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Vivendi contributes to Safer Internet Day
with exclusive webradio cast

Vivendi is organizing a webradio cast on February 5 to mark Safer Internet Day, the European day of action
to promote a more responsible and safer Internet for young people.

From 9 am to 12.30 pm, some thirty guests including politicians, professionals, scientists and experts, as
well as secondary school students, will take to the #Viveice microphone. The discussions will be hosted
by French journalist Jean Zeid (@JeanZeid) and blogger Fadhila Brahimi (@FBrahimi), and will consider the
issues of online reputation and sharing information.

#Vivoice may be followed live by connecting to www.vivendi.com/vivoice, and the various contributions
made during the day will also be available subsequently in podcast form.

The event will also be relayed live on Vivendi's Twitter feed: @Vivendi_news, where Internet users will be
invited to take an active part in discussions.

Since 2003, Vivendi has set specific social responsibility targets for its businesses. The Group is involved in
a number of specific initiatives to raise awareness among young Internet users and their parents and to
support young people in their use of the media.

About Vivendi

Vivendi is at the hearts of the worlds of content, platforms and interactive networks.

Vivendi combines the world leader in video games (Activision Blizzard), the world leader in music (Universal Music Group),
the French leader in alternative telecoms (SFR), the Moroccan leader in telecoms (Maroc Telecom Group), the leading alternative
broadband operator in Brazil (GVT) and the French leader in pay-TV (Canal+ Group).

In 2011, Vivendi achieved revenues of €28.8 billion and adjusted net income of €2.95 billion. The Group has over 58,300
employees. www.vivendi.com
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